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The objective of this research aimed to study (1) the corporate social responsibility strategies of
Electricity Generating Authority of Thailand (EGAT) in Mae Moh community; (2) the comm_unity perceptions,
aﬁitudés, and acceptance towards the corporate social responsibility activities of EGAT in Mae Moh
‘community; (3) the relationship between the community perceptions, attitudes, and acceptance towards the
corporate social responsibility activities of EGAT in Mae Moh community. This research was divided into two
parts which comprised qualitative and quantitative research. The first part is qualitative research. Data were
collected from in-depth interviews with EGAT staffs in Mae Moh community and from documentary research.
The second part is quantitétive research applying a survey research method by collecting data from 400
questionnaires which took the opinions of a sample group in Mae Moh community as well as used a community
leader group discussion process. After that, the results of both sets of research were compared and analyzed.

The research results revealed two strategies of the corporate social responsibility of EGAT in Mae
Moh community which were a mass media strategy and public relations strategy.

The result of the community perceptions, attitudes, and acceptance towards the corporate social
responsibility activities of EGAT in Mae Moh community revealed people in the community received the
EGAT corporate social responsibility activities information through a wide range of media at a low level.
However, the mass media from which people always received the highest level of information were from public
relation staffs and posters. The results also showed that people in the community had positive attitudes towards
EGAT in Mae Moh because of income from tourists, a sense of pride in their community, and employment in
EGAT. In total, EGAT has a medium level of community acceptance. Similar to the perception of corporate
social responsibility activities of EGAT in Mae Moh, the level of the attitudes of people in the community
towards EGAT was low to medium depending on each media, Moreover, the low to medium level of perception
of corporate social responsibility activities of EGAT in Mae Moh was similar to the acceptance of people in the
community depending on each media. Finally, the attitudes towards EGAT in Mah Moh were at a medium level

with regard to acceptance of EGAT.





