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The two objectives of the study were 1) to find out the purchasing behavior
of consumers at convenience stores in Bangkok and nearby provinces, and 2) to
identify the factors related to their purchasing behavior there.

The framework of the study included the dependent variable -- purchasing
behavior -- which consisted of two indicators, i.e., frequency in making purchases
per month and the amount of money spent each time ; and the independent
variables -- that is, sex, age marital status, number of family members, education,
occupation, income and attitude toward convenience stores.

A questionnaire was used to collect the Jata from 200 people who used the
service of convenience stores in Bangkok and nearby provinces. These sampies
were selected by accigental sampling. Percentage, mean, standard deviation,
Correlation, t-test and F-test were employed to analyze the data.

The findings were summed up below.

1. Most of the subjecis were female. Their average age was 30. They were
single and had 3-4 family members. They held a Bachelor's degree and worked for

private firms. Their incomeas were 10,000-20,000 baht a month.
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2. The subjects’ attitude toward convenience stores was found to be
moderately positive (X = 3.47). When the individual dimensions were considered, it
wag found that the subjects had a moderately positive attitude for all the six
dimensions, and distribution received the highest mean (X = 3.67).

3. The sample group used the service of 7-Eleven most often because it
wes near their houses and it was convenient to walk there alone. They went to buy
things there during 6:01 - 12:00 pm. And 4-6 times a month. The goods they
normally bought were foods, snacks and drugs. They usually spent 51-100 baht at a
time.

4. The factors found to be significantly reiated to their purchasing behavior
at convenience stores at the 0.05 level were sex and marital status. That is, the
males made purchases there per month more than female ones. The singles made
purchases there per month more than the married ones. On the other hand, age,
number of family members, education, occupation, and income were found to have
no relationship with frequency in making purchases per month. Also, all the
background variables menticned had no relationship with the amount spent each
time at a convenience store, either.

Recommerdations

1. Toilets should be available for the customers.

2. Paying by credit card should be possible. The minimum amount for
purchasing by credit card should be set.

3. The store should have parking spaces near it to facilitate the customers.

4. An ATM sheuld aiso be available near the store.

5. Ajarger selection of goods should be available and the goods quality
should be guaranteed.

6. There shouid be enough staff and the staff should be continuously train

to service the customers with polite manners.



