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The study on factors effecting the decision making on plastic bottled
water of the cousumer in Roi-ed municipal has following objectives :

1. to study the decision making dn plastic bottled water of the
consumers in Roi-ed municipality

2. to study the factors effecting the decision making on plastic bottled
water of the consumer in Roi-ed municipality.

Samples for this study were 400 plastic bottied water consumers in
Roi-ed municipal. The researcher used questionnaires for data collection. Statistics
used for data analysis were percentage, mean and t-test and F-test standard,
standard deviations.

The study found that

1. Most of the samples were females of 41-50 years of age with family
members of 5 or up. They were government officials with bachelor degree and
monthly income not over 5,000 baht. They reside in houses and get information by
one source, mostly by TV,

2. Samples have medium level of knowledge on drinking water.

3. Samples have attitude towards drinking water at medium Jevel.

4. Decision making on drinking water were at medium level. The
consumers had good level of behavior in quality of drinking water medium level in
prices, products, channels of distribution and market promotion.

5. Hypothesis testing found making different on variable that made
decision making different on plastic bottled water in Roi-ed municipality sex, age,
information gaining, knowledge of good drinking water and attitude towards
decision making on plastic bottled water. Independent variables that did not make
their decision making different were marrital status, family members, occupation,

education level, monthly income and residences.





