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ABSTRACT 188217

The purpose of this research is to explore the customers’ need relating product form and the
product design made from Kanchong fiber as well as to to the handicraft search for the opinions from
the people who have ever used this product.

The sample groups of this research are from 85 people, wife houses of Tumbon Hoay Sai
A Maerim Chiang Mai and divided into 3 groups, which are the groups of consumers, dealers and
purchasers. The research methods are Interview and questionnaire. This evaluation was focused on a
sort of Padding, the handicraft product form made from the Kanchong fiber and was analyzed the data
by the average and mode method.

The results are as below

1. This kind of fiber is strength good for reverting to be many kinds of wares, well absorb the
color and can combine with the others material in order to increase much more attraction, texture and
utility. The majority of people always use it to produce the hats, bags, dresses and apparels by circular
knitting to create the product form

2. The purchasers and dealers want this fiber produced as the Padding the most.

3. The most interesting product made from Kanchong fiber is the cushion on which to sit
by to cross out knitting and decorated by cotton in ratio 50:50

4. The opinion of the dealers and purchasers regarding the Kanchong fiber generally is in the
high satisfaction level and when considering in each factor, the attraction and utility are also in the

high satisfaction level.





