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The purpose of the study was : 1) to find out the purchasing behavior at
supercenters, a kind of modern retail stores, of people in Bangkok and nearby
provinces, and 2) to identify the factors related to their purchasing behavior there.

The framework of the study included the dependent variable, purchasing
behavior, which was measured by purchasing frequency per month and amount of
money spend for each purchase, the independent variables were sex, age, marita!
status, number of household mermbers, education, occupation, income, and attitude
toward supercenters.

The samples of 200 people were selected by accidental sampling from
people in Bangkok and nearby provinces. A questionnaire was distributed to them
to gather the data. Percentage, mean and standard deviation were user to describe
the data, and Correlation, t-test, F-test to test the hypotheses by using Bonferroni's
method to compare means of each pair.

The findings were summed up below.

1. Most of the samples were female. Their average age was 30. They were
Single. They had 3-4 household members. They held & Bachelor's degree. and
worked for private companies. Their income was 10,000 - 20,000 baht a month.

2. Their attitude toward supercenters was found to be at a very high level
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(X=3.83). They had a very good attitude toward distribution, goods, prices, social
and cultural aspect, and marketing promotion (X = 4.05, 4.04, 3.91, 3.84 and 3.74,
respectively). However, they had a moderate attitude toward service there X =
3.62).

3. The sample group bought goods from supercenters twice a month. The
gocds they want to buy most were food and beverages. Most shopped at Tesco
Lotus because it was near their houses. They usually went shopping by car or with
their household members (husband or wife and childrer) on weekend (Saturday —
Sunday) during 6:01-12:00 pm. They usually spent not more than 500 baht a time.

4. The factors found to have a significant relationship with their purchasing
at supercenters at the 0.0 level were gender, marita: status, and income. That is,
male consumers made purchases at supercenters per month more than female
ones. Married consumers spent more money buying goods at supercenters than
single ones. Those with a higher income spent more money buying gcods there
each time more than those with a lower income. On the contrary, number of
household members, education and cccupation were found to have no relationship
with the frequency of purchasing goods there per month and with the amount of
money spent there at a time.

Recommendations

1. Supercenters should have available a waiting lounge in a meeting point,
including an area for children, free drinking water and more toilets.

2. Avariety of goods should be available. There should be a delivery
service and a phone order system.

3. Improvement should be cn speed at the cashier counter.

4. The employees must be trained to have good service manners and most

always be informed abou! the goods available at the store.





