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ABSTRACT 188460

This research had 3 main purposes. The first point was to study the levels of the
operation problems in automotive manufacturers in Thailand including production, financial and
marketing environments sectors. The second one was to compare the levels of the operation
problems in automotive manufacturers in Thailand from the capital size, ownership pattern,
operation time and types of automotive with the operation problems from production, financial,
marketing and the effects from the environment outside. Finally, the study was for analyze fhe
data about strengths, weakness, opportunities and threats of automotive manufacturers comparing
with the data from competitors to figure out the broad status of Thailand’s automotive
manufacturers.

The data were collected from 76 automotive parts manufacturers in Thailand using
questionnaires. Subsequently, they were analyzed by statistic computer program. Statistical tools
were composed of percentage, arithmetic mean, standard deviation and one-way ANOVA. The
hypotheses were tested at 0.05 level of significant.

Research results were as follows:

1) Total automotive parts manufacturers were in moderate level of operation problems.
The order of the operation problems from highest to lowest level were the effects from problems
were in moderate level as follows the effects from the environment outside, marketing, production
and problems were in lowest level of financial.

2) The comparing characteristics of the automotive manufacturers with the operation
problems demonstrated that the differences of capital size and types of automotive had major
differences operation problems by 0.05 level of significant. For the ownership pattern of the
manufacturers, the different of operation time had minor operation problem by 0.05 level of
significant.

3) When comparing the strengths, weakness, opportunitics and threats of many
automotive manufacturers, the results shown that the status of Thai automotive manufacturers was
in strong positions but neither in opportunities or threats positions. Especially, production and
financial were in the strong positions. However, marketing was not in the strengths nor weak
position. Meanwhile, law, politic and government policy, economy and competition, society and
culture and technology were not in the opportunities nor obstructive positions. Subsequently,
when comparing these variations’ Weighted score , the outcomes indicated that the status of Thai

automotive manufacturers was in strengths and extremely opportunities positions.





