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The two objectives of the research were 1) to examine the decision on
purchasing a iife insurance policy of the government officials at the central
administration, and 2) to determine the factors affecting their decision.

A questionnaire was used to collect the data from 172 government officials in
four departrnent from 4 ministries: Department of Health, Ministry of Labor and Social
Welfare; Department of Health; the Budget Bureau; Office of the Prime Minister; and
Department of Insurance, Ministry of Commerce. These government officials worked in
the central administration in Bangkok.

The findings were summarized as foliows:

1. The factors found to have relationship with the gavernment officials’
decision on purchasing a life insurance policy were insurance firm, represeniative, and
benefits and premium.

2. Confidence in the insurance firm made the samples decide to buy a life
insurance policy at a high 'evel. Especially large-sized companies that earned an annual
income of 5,000 miilion baht or higher, and the companies that kept their promise and
did not delay the payment would gain trust firm them.

3. The quality of the representative also affected the samples’ decision at a high
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level. The samples preferred representative that were easy to contact when they wanted
the latter's service.

4. The service quality affected the decision to buy a life insurance policy, too.
The company which has an on-line service system or a paymeiit service through a credit
card cr an ATM, or a one-stop service was found to attract the customers at a high level.

5. Convenience to go to the insurance company or its branch was found to
affect the government officials' decisicn to purchase z life insurance policy at a rather
high level. That is, the company whiciv had several branches would attract more
customers.

6. Benefits and premiums also affected the samples’ decision to buy a life
insurance policy from a certain insurance company because the samples want to save
the money to spend after their retirement and do not want to use their saving and gete
refund when they were in hospital. Besides, they wanted to have additional money to
pay, apart from the amount they got from their office, when they were sick.

Recommendations

1. Life Insurance companies should develop and improve their public relations
so that people will understand the benefits they will receive from buying life insurance
policies, and so that they can choose the type that truly serves their needs. This will
benefit both the insurance company and its ciients. Also, the compensation payment
system must be improve in its speed and fairness. The forms of life insurance should be
develop to fit the potential and needs of government officials. The company
representatives and the personal at the office should pay close attention to service given
to policy holders. Improvement should be made in channel through with policy holders
can conveniently and speedily contacted the company. Modern information technology
must be used in the service system, stich as an ATM service and a credit card system.

2. The government should oversea life insurance companies, making sure that
they strictly followed the conditions set in the policies and punishment should be made

on their representatives who reduce people's confidence in the life insurance system.





