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ATUNINNI9LENI91U Zhu and Chen (2002) Tdnanadiansninnisianisiidaudanlignan
AN I uaNgFaLie
=
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Gahtani,2001)  tpaansauangAnssunsldann Tnadnlaanisiuitedsyioainislden
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(PU) uaznsfuinamnnadnalunisldanu (PEOU) %'qLﬁ'mLﬁ@\‘]ﬁuﬁﬂumﬁﬁﬂﬂzﬁwqﬁmmm@
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wuusaeanisaeNiumalulatl (Technology Acceptance Model :TAM) légn
il lunnsfine(Davis, 1989; Davisetal.,1989;  Mathieson,1991; Adamsetal., 1992;
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ANILUANA8981 (TRA WAZ TPB) (Mathieson,1991)
2.3 wuuanaaesnisaansunalulag (Technology Acceptance Model : TAM)

Technology Acceptance Model (TAM) (Davis, 1989,Davis et al.1989) Ainliilas
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ANTAUNA AININT 2.1

Perceived
Usefulness
B (PU)
External A Attitude Behavioral Actual
variables Toward P Intention to P System
R Perceived (AT) Use (Bl) Uer (U)
Ease of Use
(PEOU)

AN 2.1

Original Technology Acceptance Model (Davis , 1989)
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waAATRLsEnaUAan1TRAiuDeA NI T3 199N (Perceived Ease of use)
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= 4 A Ao o o A o @ | o
wraLATeInAeen TaRsulsiinaadas ihe avudrelunsldan
douninaasinnetsrlomilunngldeny (Perceived Usefulness) MuNeina seAuf
¥ dll 1 = 1 1 £% a oA dé’ 1 ) Y1 d%l L% d‘
gldeudadinatulagvdazdoslduanisdfiReunau wu neulfiiaan Wideyan

gl (s
N5 lEulNtaa TAM

AN T US4 UL a99T8Y Davis (Davis, 1989)Lila AN
ANANAUTTZIINg s lamlldans (Usefulness) wazn1shianudng (Ease of Use) way
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fasniasnemesuuugeunaiildluniafudeya Weluduuuudiaasnistenfumatulad
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(TAM)  @1nnsnesuneviauaf lunisseniussuunalulagansawmalinnd lunadu
(Mathieson,1991) FNLT
Hanna-Maija  Vainio (2006) AN®1i389 Factors Influencing  Coporate

Customers’ Acceptance of Internet Banking : Case of Scandivavian Trade Finance a1n
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Perceived Usefulness #IinuaInn193u% (Awareness) iszaunisnifniuun (Previous

1 3
=

experience) Genafldtiiudadaudeiu 1y dsraunisafeuiuunlunsldusnis
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Fase of Use) n1sliAuuztinteadsunAnsiiadn Vmﬁﬁ?ﬁw%waﬁi@mﬂéﬁu?‘mﬁ‘mﬁ‘fﬁumq
Aumnaiiin

Bander A. Alsajja (2006) LLﬁﬁWm:“ﬁﬂ‘]:Hﬁ:m The Impact of Trust on
Acceptance of Online Banking Wud1 Lw;Nmﬁwﬁmﬁﬁmm@ﬁm’%mﬁmmﬁﬁmLLm%\am
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George Rigopoulos(Journal of Internet Banking and Commerce,2007) VLgfﬁﬂgﬂ
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UFnnsszRusnaszuuaaulall Tnaduumagn giuuusiaesnissaniumalulad (TAM)

a a £ [ 3 3 a dl o ) = £

aNnsnesunangAnssnaesdldeu Inadnaniauasinasiunisinennatulat iy aeg
A lfnulumane ) 13namiean1sRuseessuuBiannsetind
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o
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. IS Ly | o O o o A ! 3
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dnuarnudralunsld aziflusaniuuanisiuiluudaecBunuranaudiianaglazue

RIAUNFARINITVTlH 9uazdFansapNNA1nldvsald (Davis 1989,Davis et al.1989,

Venkatesh and Davis 1996)
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Bander A. Alsajja (2006)
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A13147 2.1(51D)

gAne NIBLILUIAR NANNIIAE
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d1e waznisfuisylandlunig
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annuaduAdeNnedasn lotinluea TAM Tl lun1sAne9nwdds T
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| d91u4(Perceived ease of use)
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B
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Charles,1998; Sathye,1999; Hamlet and Stuube,2000; Tan and Teo0,2000; Polatoglu and
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1 lusunAns Australia (Sathye,1999) Roboff and Charles (1998) wua1mwsialdninmanslan
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Beliefs & Attitude
Evaluation »{ Toward Behavior
(AT)
Behavioral Actual
Intention (BI) ” Behavior
Normative Beliefs Subject
& Motivation to » Norm (SN)
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Qi
NINN 2.2
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