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Abstract

The objective of this study is to investigate the customers’ attitude towards a
technological financial product - “Cardless Transfer” service provided by Bank of
Ayudhaya (Public Company Limited). This research employs an application of
Technology Acceptance Model (TAM) to examine factors that influence the customers’
use of the service. The study investigates customers, who have experienced with the
service in Bangkok. The results indicate that customers’ trust on technological safety,
reliability, a realization of the benefits and ease of use have significant effect attitude and

behavior of customers’ use of Cardless Transfer service.



