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The three purposes of the study were : 1) io find out the opinion of teenagers in
Bangkok on Thai movies ; 2) tc identify the factors influencing their opinion on Thai movies ;
and 3) to use the research results to set a guideline for Thai movie producers to improve their
work.

The sample group consisted of 160 students from freshmen to senior students
in the Faculty of Engineering and the Faculty of Communication Arts at the Thai Chamber of
Commerce University. The samples were selected by accidental sampling and the data were
collected by using a questionnaire. The SPSS/FW program was used for data analysis.
Frequency, percentage, mean and standard deviation were employed to describe the data, and
t-test and ANOVA (F-test) were used to find out the difference between groups.

The male samples (60%) outnumbered the females ones (40%). Most of the
students had an allowance of 5,001 — 10,000 baht a month.

It was found that the students saw about 11-20 Thai and foreign films at the
cinemas per year. They preferred foreign films. The popular kind of movies was comedy.
They usually went to sec a movie on weekend. As for Thai movies, most students still liked to
see some of them. Some students who had never seen Thai movies or had stopped seeing them
gave 4 reason that the movie plot was no interesting. They preferred seeing Thai comedies at the
first and the second-rate ci..emas which were located in the department stores. They saw Thai

movie {or relaxation.
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The factors found to significantly influence the opinion of teenagers in
Bangkok on Thai movies were advertising media, role of the family, relationship with peers,
and Western value.

The students thought that the quality of Thai movies at present was better than
before. They suggested introducing modem technology to movie production to make the scene
look real and more interesting. New movie plots should be invented. The movie stars must
match the characters in the story. The customs shiould also be in a correci style, especially
movies on historical events. Regarding the advertising media, there should be activities in

which the audience could participate.

Recommendations

1. Thai movie production

The plots of Thai movies should be improved. New unprecedented plots
shouid be created, especially the plot that make a good contribution to society. The movie stars
should be carefully selected to fit the characters of the story. Modern movie production
techniques should be introduced to make the scenes look real.

2. Advertising media

Advertising media should be used more effectively. Money invested in any
type of advertising that is little effective should be used to develop the movie quality instead.

3. The family role ’

The parents should teach their children to see the importance of and to love
Thai movies, which can in a way promote the Thai movies industry.

4. Relationship with peers

Schools should hold activities in which students can form a group. For example,
a Thai movie spectator group can be formed to be a center for 'thc students to exchange their
opinions on Thai movies /

5. Western value

Thai movie producers should include some Thai traditions and culture in the

movies so that Thai teenagers  will not forgat Thai culiure and arts.



