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The purposes of this research were to: (1) study the relation between the class and the meaning
encoding of the consumption of football culture (2) study the relation between the class and the meaning
decoding and practice of the construction of football culture and (3) analyze the relation between communication
and the change and maintenance the structure of class in Thai Society. The methodology in this study were the
qualitative research, historical analysis by documentary analysis, cross sectional analysis consisting of interview,
observation, ethnography and other documents.

The finding of this study was that the meaning encoding of football culture depended of class in each
period of time. In Royal period, the high was the group who have power to determine meaning and transform to
the second period, the high class and middle class. The third period, industrial period or football industry, middle
class have a role to dominate the player and consumption. In conclusion, the upper class having potential to
control and transform capital, and the reasons for continuing power of encode meaning.

For the study of meaning of decoding of football consumer found that the football consumption have a
perception and interpretation meaning in the framework of the decoder. However, consumer in each class have a
pattern of consumption similarity in kind but different in degree for example accession, place, accessories, costs.

Communication plays an important role both change and maintain class. Communication in encoding
and other communication patterns were use as a tool to maintain in each class. For the meaning decoding which
was pattern of football consumption in playing and watching football also maintain in each class. For the
changing class, it was especially accepted as the player of the lower class to the middle class but have less
opportunity to succeed. Moreover, communication as a tool to produce and reproduce bourgeoisie ideology

presenting the case study of “exception” to the “general”.
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