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ABSTRACT :
TE 156037
This study aims at analyzing and comparing the presentation strategy and
language used in campaign posters of the Office of Narcotics Contro! Board.,’ between
the 16 versions produced in 2001 under the government of Mr. Chuan Leekpai, and the
other 24 versions produced in 2002 under the government of Police Lieutenant Colonel
Dr. Thaksin Shinawatra, totaling 40 versions. The comparison is made in térms of
1) content, 2) presentation strategy, and 3) language. The research result ican be
summarized as follows:-
In analyzing content and modification of campaign posters of the Office of
Narcotics Control Board produced in 2001 and 2002, the content shown in these
posters can be divided into 3 categories The first (1) category is the poster giving
information about narcotics, which consists of 7 types of information:
1.1) statistics concerning drugs and methamphetamine addicts, 1.2) definition of
additive drugs, 1.3) types and harms of narcotics, 1.4) legal offence relating to
narcotics, 1.5) information about drugs given by famous persons, 1.6) information for
youths about drugs, 1.7) information for Muslims about narcotics. The Second
(2) category is the poster relating to cautions, which consists of 2 types of information:
2.1) information about self-defence against drug abuse, 2.2) information about family as
a cause of addiction to drugs. The last (3) category is poster about prevention and

remedy, which can be divided into 3 sub-categories: 3.1) information about pre%enting

community from narcotics endangerment, 3.2) information about narcotics treatment and
cure, 3.3) information about alliance against narcotics.

In comparing presentation strategy of the campaign posters prodtjced in
2001and 2002 by the Office of Narcotics Control Board, in terms of verbal language, it
is found that the strategy for presenting information about narcotics can be divided into
8 categories. They are 1) statistics concerning drugs and methamphetamine addicts,
2) definition of additive drugs, 3) types and harms of narcotics, 4) information about
hazardous narcotics, 5) legal offence relating to narcotics, 6) information about drugs
given by famous persons, 7) information for youths about drugs, and 8) information for
Muslims about narcotics. For ncn-verbal language, the presentation strategy consists of
image, image format, use of color, typeface, and symbol.

The use of language in campaign posters of the Office of Narcotics Contr?‘l."
Board produced in 2001 and 2002 is also studied. Verbal language includes headline,
words and content. For non-verbal language, punctuation marks are found. Most of

these marks are used according to Thai grammar.





