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Abstract

175414

This study aims to analyze the touring behavior of the Chinese tourists in
Thailand. The data in this study are both survey data and time-series data. Survey
data use cross-table analysis by chi-square test. Time-series data use multiple
regression analysis technique.

In first sector, the analysis of consumption behavior of Chinese tourists in
Thailand by 400 samples. We found that revealed the relationship between food
expenses and marital status. The entertainment expenses related with age and
residential background. Souvenir expenditure associated with residential background,
marital status, and the number of household members.

Secondary sector, we estimate factor demand model for Chinese tourists in
Thailand, from 1983-2003. The result found that according to hypothesis there are

significant for increasing number of Chinese tourists in Thailand.





