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ABSTRACT

175426

The Thesis Title of An Analysis of Advance Info Service Public Company
Limited's Mobile-Phone Advertisement VIA Newspaper and Television in the Year 2004
was focused on the study of advertisement strategy and creation of illusion ideology.

The results of the research study was with a conclusion that the mobile
phone advertisement in the newspaper medium was comprised of 3 composition
including the headline, the content of the advertisement and the closing part whereas
the mobile phone advertisement in the television medium was comprised of 3 composition
as well including the introduction, the story and the closing, each of the composition of
which has prominent aspect in respect of advertisement strategy i.e. the language
appealing interests and attention, providing a description of the product and service.
Furthermore, the use of mixture of foreign languages especially English together with
Thai, the use of harmony consistent to rhyme, the use of talking language, using
comparison of comparative degree also appeared for instances.

In respect of non-verbal language the advertisements in the newspaper and
television media were popular of using the demonstration of product and service, the
demonstration of facial expression and the demonstration of trademark as an persuasive
instrument toe appeal the purchase of service and produce.

Mobile phone advertisements in newspaper and television create the myth in

respect of convenience and comfort, modernism, and working the role of weaving the

family as well as social ties.





