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Abstract
1754395

The thesis on “The Impact of Discount Store Expansion on Renovated on
Traditional Retail Store in Bangkok Metropolitan”

The study found that most of owners of modernized Traditional Retail were
female between 40-49 years of age, and graduated from junior high schools. They were
generally in the pusiness for at least 30 years. Most of the stores had commercial
buildings as their business premises, the possessory rights of which belonged to the owners,
at a distance of approximately 1-2 kilometers. Most of Tradition Retail experienced a
drop in both regular and casual customers, which led to falling sales volumes and
profits. In the aspect concerning storeowners’ viewpoints on key factors effecting
operations of Traditional Retail, factors getting high average points were product, price,

distribution, promotional marketing, and sales by salesperson.

In comparing operations among Traditional Retail, it was found that most
retail stores were banal and had no service facilities, these stores could not attract
customers to buy. Sales volumes dropped, so did regular customers, casual customers,
and profits. After Store Modernization The study showed that modernized retail stores
were air-conditioned, with just a few had electric fans installed. After the modernization,
stores had higher sales, regular customers, casual customers, and profits.

In studying behavior of consumer of Traditional Retail before and after
modernization, it was found that majority of the consumers were females, aged between
36-45 years, married, and received bachelor's degrees. Most of them were housewives

of a family of three, and earned Baht 10,001-20,000 a month. The study concerning
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behavior of consumers of Traditional Retail showed that 385 persons had bought from
these stores, mostly for the period of 5-6 years. The average frequency of purchase
was 1-5 times per month, with the spending of less than Baht 200 a purchase. After
stores were modernized, consumers bought from the stores at the average of 6-10
times a month and spent around Baht 201-500.

Results of consumer behavior study revealed that consumers’ satisfactions,
on goods and services of Traditional Retail, that got moderate average points were the
presence of sales representatives, and the assistance from store owners. After Store
Modernization Consumer satisfactions receiving high total average points were those
about product, price, place and sales and services.

From the analysis of association between general characteristics of
consumers and purchasing behavior (frequency) in Traditional Retail, it was found that:-

Sex Age and occupation had positive association with purchasing behavior
(frequency). Marital status, educational background, income, family size had negative
association with purchasing behavior (frequency)

From the analysis of association between general characteristics of
consumers and purchasing behavior (spending) in Traditional Retail, it was found that:-

Age, marital status, background, occupation, income, and family size were
associated with purchasing behavior (spending). Sex , educational was not associated
with purchasing behavior (spending)

After Store Modernization From the analysis of association between general
characteristics of consumers and purchasing behavior (frequency) in Traditional Retail, it
was found that:-

Sex had positive association with purchasing behavior (frequency).

Age, marital status, educational background, occupation, income and Family
size had negative association with purchasing behavior (frequency).

From the analysis of association between general characteristics of
consumers and purchasing behavior (spending) in Traditional Retail, it was found that:-

Sex age, marital status, occupation, spending, and family size were
associated with purchasing behavior (spending). Educational background was not

associated with purchasing behavior (spending).





