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Abstract

194616

This research has studied factors that affect service usage of electronic sex-commerce such as
socioeconomic status, electronic communication behaviour, opinion towards electronic sex commerce
and reason to access by determining relationship between factors and service usage of electronic sex-
commerce. The study is descriptive research designed to be processed in 3 parts as follows:

1. Survey method by delivering questionnaire to 690 samples. Data analyzed by t-test and One-
way ANOVA and testing relationship by Pearson Product Moment Correlation. Results are that number of
328 samples (47.5%) has used to access these websites at home for approximately 1-2 days a week. The
reasons of access are to search for more new sex knowledge. Samples mostly access to websites which
contain sexual health and knowledge by spending 1-2 hours each time. The most popular products
ordered through websites are movies, drugs, and adults related merchandises. Regarding usage, it will
impact samples in gaining more sex knowledge and impact Thai culture and society in giving more
freedom to sex media, more sex activities, and more sexual assaults.

The results from statistic analyses are as follows: (1.1) Socioeconomic status factors which are
gender, age, and occupation significantly have different effects on the service usage on electronic sex-
commerce at level 0.01, 0.05 and 0.05 respectively. (1.2) Computer mediated communication behaviour is
significantly correlated with the service usage on electronic sex-commerce at level 0.05. (1.3) Opinion
towards electronic sex-commerce is not significantly correlated with the service usage on electronic sex-
commerce. (1.4) Reasons of using service are significantly correlated with the service usage on electronic
sex-commerce at level 0.01.

2. Focus group discussion method is conducted to 40 participants. The results are that it is new
and easy to access. The reason of usage is gaining more sex knowledge. The usage can cause problem
such as under-age sexual activities, and sexua! assault. Nude parts have to be censored and all scenes
related with sexual intercourse must be prohibited. They satisfy their sex needs by porn movies, books,
and magazines. They are likely to decrease the usage as they don't feel the excitement anymore

3. Opinion interview is conducted to understand 5 experts’ opinion. They believe it is new and
easy to access. It increases more sex trading even it is iilegal to operate so. Thai society accepts more
nudities on media but they must not contradict Thai culture such as sexual intercourse on scene. It can
cause problem because it cannot prohibit under-age to access. Trend of usage will be increased as it is

easy to access and inexpensive.





