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The study of “Customers’ Opinion on Special Price Ticket Project of Thai Airways
International Public Co., Ltd." had following objectives:

1. To study about customers’ opinion on Special Price Ticket Project of Thai
Airways international Public Co., Ltd.

2. To study the relation of factors which may be affected opinion of customers on
Special Price Ticket Project of Thai Airways International (Public) Co., Ltd.

3. To study problems and suggestion about Special Price Ticket Project from
customers.

The research samples were 150 Thai customers who came to contact the
Ticketing Office in Bangkok, Chiangmai, Phuket, Ubonratchathani province. The data
collection process of this study used questionnaire as a tool. The statistic used for data
analysis were frequency, percentage, mean and standard deviation for general data
description and t-test and one-way analysis of variance (F-test) to perform hypothesis
test.

Research results were out as follows:

1.Most of the customers is female, 31 - 50 years old, in bachelor degree, single
and married. Careers of them are private business, firm employee, and merchant. Their
salary is 15,000 - 45,000 bath per month. Uncertainly, they travel in domestic. And be
experienced on the Special Price Ticket using. Parents were extremely dominant.

2.0Overall opinion of the customers was at a rather low level. The perception
aspect was also at a rather low level. But, the remain aspects of the opinion; the
interesting in the project and the sub-opinion (the satisfaction, needs to join with the
project in the future, and needs to suggest the project) were at a rather high level.

3.The customers differentiated by sex, age, level of education, marital status,
career, experience in domestic flights, and the dominant groups had no significantly
difference in overall opinion. There was significant difference at the level .05 among the
customers with income and experience in the Special Price Ticket using.

4.In terms of additional opinions, problems of the customers were lack of
information about the project, not clear-cut in detail. In terms of suggestions, more
advertising about the project should be clearly publicized to people.

5.Recommendations were made as: Thai Airways' advertising and PRs
department should be coordination with together to promote this project along the way,
mass media public relation via leaflet, booklet, newspaper and the Internet. Especially,

leaflet should sufficiently be provided with clear message. The counter staffs should
regularly inform and suggest to the customers. Thai Airways' dealer should be provided

with training program for this project information service.





