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8 The contracting countries undertake to refuse or to invalidate the
registration of a trademark which is well-known as being already the mark of a national
of another country; a period of at least three years shall be allowed to interested persons
for seeking invalidation of the registration of such a mark.
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¥ The contracting countries undertake, either administratively if their
legislation so permits, or at the request of an interested party, to refuse or to cancel the
registration of a trade mark which is a reproduction or an imitation, liable to cause
confusion, of a mark considered by the competent authority of country of registration to
be well-known in that country as being already the mark of a national of another
contracting country and used for goods of the same or a similar kind.

A period of at least three years shall be allowed for seeking the cancellation
of such a mark. The period shall start running from the date of registration of the mark.

No time limit shall be fixed for seeking the cancellation of marks registered
in bad faith.
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(1) The countries of the Union undertake, either administratively if their
legislation so permits, or at the request of an interested party, to refuse or to cancel the
registration of a trade mark which constitutes a reproduction imitation or translation,
liable to create confusion, of a mark considered by the competent authority of country of
registration to be well-known in that country as being already the mark of a person
entitled to the henefits of the present Convention and used for identical or similar goods.
These provisions shall also apply when the essential part of the mark constitutes a
reproduction of any such well-known or an imitation liable to create confusion therewith.

(2) A period of at least three years shall be allowed for seeking the
cancellation of such marks. The period shall start running from the date of registration of
the mark.

(3) No time limit shall be fixed for seeking the cancellation of marks
registered in bad faith.

% Actes de Lishonne at 642 and 643 cited by Frederick W. Mostert, supra
note 12, p 133.
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% (1) The countries of the Union undertake, ex officio if their legislation so
permits, or at the request of an interested party, to refuse or to cancel the registration
and to prohibit the use of a trade mark which constitutes a reproduction imitation or
translation, liable to create confusion, of a mark considered by the competent authority
of country of registration to be well-known in that country as being already the mark of a
person entitied to the benefits of the present Convention and used for identical or similar
goods. These provisions shall also apply when the essential part of the mark constitutes
a reproduction of any such well-known or an imitation liable to create confusion
therewith.

(2) A period of at least five years from the date of registration shall be
allowed for requesting the cancellation of such a mark. The countries of the Union may
provide for a period within which the prohibition of use must be requested.

(3) No time limit shall be fixed for requesting the cancellation or the
prohibition of the use of marks registered or used in bad faith.

B The protection provided for by the present Article extends, with
reservation of rights acquired in good faith, to products which are not identical or similar
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if there is either a risk of confusion or an unjust advantage or a substantial weakening of

the distinctive character or the attractiveness of the mark.
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