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Abstract® 194635

The objectives of this research are to study news-reporting policy,

agenda setting and content format of online newspapers and to study readers' uses, needs and gratifications.

Data were obtained from web masters' interviewing and content analyzing of 3 newspapers , including Thairath, Daily News
and Kom Chad Luek . Survey method were aiso utilizied to collect data from online users. The results are as foilows :

1.Normally, online newspapers set the news éggmda as the same as print newspapers. However, when some
news items which were not consistent to the online news’ Eiolicies then these news items would not be selected as online
news agenda . In addition, in case of some urgent news come after the paper was published, these news' would be include
to news agenda. Moreover, only Thairath did the briefing form to new stories transferred from the print néwspaper while
the other papers prefer their readers to coﬁsume the same content as printed in print newspaper. v

2. The news agenda of print" newspaper and online newspaper are not exactly the same. The lead story
of print newspapers in everyday is mostly the same as in online newspapers. However, the rest of news stories
presented in print newspapers in each day might not be presented for online newspapers in the same order or even
not reported for online newspapers.

3. The content format of news stories in print newspapers when transferred to online newspaper were
appeamed in different format no matters then headline, lead, neck ., body, photo and caption . Some '
words and topics are also changed, added and cut.

4. Data from 2271 online questionnaires show that the highest number of readers of online newspapers
menﬁoned their main usage purpose is to check daily interesting news . They also need readi}lg news in 2
versions, brief and in detail of news stories. The appropriate form of the briefing news should have detail around 50
percents of the full version in print newspapers and the length should be no longer than a full screen. in regard to
reading gratifications , the readers mostly satisfy to follow up-to-date news and more convenient in accessibility ar;d
availability of news sources through online media than print media.

5The  hypothesis testing shows that the different demographic  characteristics of online newspaper
readers determine their uses and gratifications. In addition, experience in reading online newspapers associate with the
online uses and gratifications.

In respect to online usage purposes and satification, the readers who have less than 6 months experience are
different from those ;Nho have more than 6 years experience in all categories of reading online behavior. In most
cases, the more experience the greater satification.
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