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Abstract 194639

This paper aims to measurement of perceived quality of university of the Thai
chamber of commerce brand depend on perceived of the undergraduate and graduate
student and studies to the differentiation of perceived of the student each of level and
faculty. Can be to sum up results:

1. A number of female student more than a number of male student. Are
undergraduate students 975 persons and graduate students 300 persons. The majority
is the undergraduate student, they are the Business administration faculty and just next
Humanity faculty, Account faculty and Communication Art faculty are following. In the
maijority’s graduate student are MBA and just next Account faculty, CEO MBA and
Communication Art faculty are following. A number of students in level one are the most
and just next level two, level three and level four, the number of student in each level
are indifferent but in the graduate students are equal both level one and level two.

2.The students of university to perceived the quality of university of the Thai
chamber of commerce brand is nearly high quality level by the element of quality are 5
dimension, dimension one (Tangible) is middle quality level, dimension two (Reliability)
is nearly high quality level, dimension three (Responsiveness) is middle quality level,
dimension four (Assurance) is nearly high quality level and dimension five (Empathy) is
nearly high quality level.

3. The students are perceived differentiate of quality in dimension two
(Reliability) and dimension five (Empathy) by the undergraduate student to perceived
lower than graduate student at significant number 0.05.

4.The students are each faculty to perceive differentiate of quality in dimension
two (Reliability) and dimension five (Empathy) and they are perceive non-differentiate of
quality in dimension one (Tangible), dimension three (Responsiveness) and dimension

four (Assurance) at significant number 0.05.





