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Abstract * 1 9 4 6 5 6

The purpose of this research is to study the attitudes of the UTCC Advertising Department’'s graduates
and the employers in the advertising industry toward the wish specifications of the graduates from the field of
Advertising. The objectives of this research are divided into two areas. First, to study the attitudes of the UTCC
Advertising Department's graduates toward their own specifications in four areas: academic knowledge,
operation skills, moral and ethical behavior, and personality. This study aiso includes the graduate's attitude
toward the department's curriculum. The second objective is to study the employer's attitudes toward the
specifications of the graduates from the UTCC Advertising Department in the same four areas as mentioned
above. The methods of data collecting include asking the graduates and the employers to answer the
questionnaires, and interviewing four groups of the graduates. Quantitative data were analyzed in frequency,
percentage, mean, standard deviation, t-test, and Pearson’s correfation coefficients through SPSS program.

Qualitative data were synthesized and analyzed in content by the researcher through the point of research issue.

The results of this research are as follows:

1. The attitudes of the UTCC Advertising Department’s graduates toward their own specifications in three
areas, except the personality, are at the moderate level. For the area of personality, their attitudes toward it
were ranked at the high level.

2. The attitudes of the graduates toward the department’s curriculum are at the high fevel.

3. The employer's attitudes toward the specifications of the UTCC Advertising Department’s graduates in the
three areas except the operation skills are at the high level. For their attitudes toward the area of the
operation skills, there are at the moderate level.

4. The employers’ expectations toward the specifications of the UTCC Advertising Department’s graduates are
at the high level for all aspect.

5. The attitudes of the graduates toward themselves and the employers’ expectations toward the graduates’
specifications have the relationship without statistic signification in three areas. except for the area of

operation skills (in presentation technique) which has the statistic signification.





