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Abstract 2 3 4 3 4 0

This research aims to reveal public attitudes toward Thai mass media image in the
present time, as well as to compare its positive and negative image in the public points of view.

The collection of data is done by focus group interview in order to examine the media
exposure behaviors of the public; to compare their usage and satisfaction; and to analyze
positive and negative images that the mass media presented to them. Samples are selected
from five different careers which are employee from private firms and factories, government
officers and civil servants, entrepreneurs and freelances. By using structured interview on 625
samples who reside in Bangkok Metropolitan area and other provinces during December 2008
to January 2009, the conclusion of this research are as follow;

Top 3 positive attitudes of mass media are the up-to-date and cling to circumstance,
providing information promptly, and creating reputation and good image to person, institution
and nation as a whole.

Top 3 negative attitudes of mass media are the overemphasfs on business and
advertisement both direct and indirect ways, bias to one side and the presentation of improper
photos and contents.

Top 3 apparent images of mass media are the reflection on social variety, the new trend

of social movement, and their acceptance and duty performance toward the society are high.





