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Abstract*

The purpose of this research is to analyze the use of words and grammatical
patterns in English advertising headlines in Thai-English magazines and to compare
their linguistic characteristics with the studied English advertising language in
documents and in English magazines. It also compares the stfategies of the use of
words and grammatical patterns in English advertising headlines with the kind of
products advertised in both kinds of magazines.

The analysis is based on 100 English headlines in Thai-English magazines
called “Kinnaree” during 2006 compared with 80 English headlines in English
magazines called “US AD REVIEW” 2006. These data were categorized based on use
of words and grammatical patterns and tallied for frequencies.

The results reveal most of the use of words and grammatical patterns in English
advertising headlines have some similarities and a few differences in strategies. It was
found that most of the linguistics strategies related to the use of words: rhyming,
repetition, figurative languages, foreign languages were frequently used in both
magazines; but a lexical rule violation only occurred in English magazines. The results
show the usage of grammatical structures including parallelism and structural rule
violation. )

In addition, it was found that the strategies in English advertising headlines vary
according to the kind of products advertised in Thai-English and English magazines

differently as the result of the perception of the world in different cultures.





