k7
!

wasmaanidu duinemanensmimaiuuend

I

T

FEALAMNANENANGABATIRUAIAINLFINANTIsIE
=] & '~\ v @) v '~ L2
nainandafuAradinanglansduaaasnunan
Levels of Consumer Brand Loyalty and

Their Decision Towards Private Brands Purchase

o d .

ATNUS 29ADUNIY

seemAdeillasuudaaineidas aninendananisanine
W.Al. 2555



Fasmynawity deknamesensmnsitunstend

MWL

246078

Yop 0 88

Q. [+ ¥4

SEALAMNATNANARAATIAUAARINLFLNANTIAE

~ ¥ o w o Py
nsiaandadua1alln AN LAATIRAUANTDIAUNAI

FTWUS 29ADUNIG

Menuddailasunusaasnmdes adinendavanisanine
W.H. 2555



Levels of Consumer Brand Loyalty and

Their Decision Towards Private Brands Purchase

Siriphan Wongintavung

The Research was Received the Research Fund From

The University of the Thai Chamber of Commerce

2012



