UFTUIYNTH

Aaker, D. A. (1991). Managing brand equity: capitalizing on the value of a brand name. New

: Ybrk: The Free Press.

Allen, J. (2007). The executive's guide to corporate events & business entertaining: how to

choose and use corporate functions to increase brand awareness, develop new business,

nurture customer loyalty and drive growth. Mississauga: Wiley.

Berkowitz, E. N., Hartley, S. W. and Kerin, R. A. (1992). Marketing. 4" ed. Burr Ridge, IL:

Irwin.

Berman, B. and Evans, J. R. (2004). Retail management: a strategic approach. Upper Saddle

River, NJ: Pearson Education.

Cox, R. and Brittain, P. (2000). Retail Management. 4" ed. Australia: Financial Times/ Prentice

Hall.

Crainer, S. (1995). The Real power of brands : making brands work for competitive

advantage. [ondon: Pitman.



101

De Pelsmacker, P., Geuens, M. and Van den Bergh, J. (?001). Marketing communications.

Essex: Pearson Education.

Durkin, D. M. (2005). The Loyalty advantage: essential steps to energize your company, your

customers, your brand. New York: Amacom.

Ezrachi, A. and Bernitz, U. (2009). Private labels, brands, and competition policy: the changing

landscape of retail competition. Oxford: Oxford University Press.

Hawkins, D. (2007). Consumer behavior: building marketing strategy. Boston:  McGraw-

Hill/Trwin.

Hoch, S. (1996). How should national brands think about Private labels?. MIT Sloan management

Review. 37 (Winter), 89-102.

Kasikorn Research Center. (2001). Wars of retail business and strategic market share. 109: 15.



102

Knapp, D. E. (2000). The Brandmindset. New York: McGraw-Hill.

Kolter, P. (2000). Marketing management. 10" ed. Upper Saddle River, NJ: Prentice-Hall

International.

Kolter, P. (2004). Future in Marketing Plan . Chaiyatrakulchai Thanyawat Rethink for the

Future. P244-260. Bangkok : Manager Magazine.

Kotler, P. (1997). Marketing management: analysis, planning, implement, and control.

9" cd. Upper Saddle River, NJ: Prentice-Hall.

Lincoln, K. and Thomassen, L. (2008). Private label: turning the retail brand threat into your

~ biggest opportunity. Philadelphia: Kogan Page.

Rangaswamy, A. and Lilien, G. L. (1999). New preduct and brand management: marketing

engineering applications. Reading, MA: Addison-Wesley.

Schiffman, L. G. (2010). Consumer behavior. Upper Saddle River, NJ: Prentice Hall.



103

Sherman, E., Evans, J. R. and Berman, B. (1979). Applying retail management: a strategic

approach readings, cases, and problems. New York: Macmillan.

Taveephol Oomduean (2002). Consumer’s Attitude toward the product of private brand.

Independence study Kasertsart University.

Trott, M. and Temporal, P. (2001). Romancing the customer: maximizing brand value through

powerful relationship management. Singapore: Wiley.

Vanijbuncha Kanlaya (2008). SPSS for window for Analysis Data. Bangkok : Thamasam.

Wileman, A. and Jary, M. (1997). Retail power plays : from trading to brand leadership :

strategies for building retail brand value. London: Macmillan Business.

Wongintavung Siriphan (2010) . Retailing & Wholesaling Management . The university of
the Thai Chamber of Commerce

Zikmund, W. G. (1994). Exploring marketing research. 5% ed. Fort Worth, TX: The Dryden

Press.



