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® nsuLNgIURaNA (Market segmentation)
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LHUNITAANANTTNNINITARA xPlodingOffer.com

Online (refresh banner every month)

Promotional Offer 50.000
Pantip Café, Pantip Market Kratoo Side 75,000 5,000 -
Google AdWords 10 Keywords 100,000 -
175,000 5,000
Ongoing on-site promotion 100,000
SME Seminar/ Fair
Promotional Offer 50.000
PR Material - 20.000 -
1. Co-ordinate with ISMED (SME Target) - -
Venue, F&B - 20,000 -
Speakers - 10,000 -
Giveaways - 5,000 -
2 Co-ordinate with Thailand e-commerce - -
Booth Space Rental 20,000 - -
Booth Production - 20,000 -
Giveaways - 5,000 -
3 Co-ordinate with KSME Care Fair 2009 - 10,000 -
Venue, F&B - 20,000 -
Giveaways - 5.000 -
20,000 115,000
Direct Mail -
Purchasing Manager/IT Manager List Rental {10,000 SMEs 150,000 - -
Direct Mail Production and Postal - 15,000 -
Email follow up - 5,000 -
Promotional Offer - -1 100.000
150,000 20,000
|Tota| Budget 345,000 140,000 | 300,000 785,000
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