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5. Auddnetneideuanterinlianudesns
Naaedldianas 26.33 48.00 19.00 4.33 2.33
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15.33 54.67 27.33 2.33 0.33
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Audn 20.00 57.00 21.00 1.67 0.33
12, yiuanraden dausfetnamans
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m1979% 2 dagaatin KMO and Bartlett's Test wavsinsauls

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy.

Bartlett's Test of Sphericity Approx. Chi-Square
df

Sig.

751.016

147

55
.000

719799 3 dayaafizszinmn Factor Analysis

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings
Component| Total % of Variance | Cumulative % Total % of Variance | Cumulative % Total % of Variance | Cumulative %
1 3.383 30.758 30.758 3.383 30.758 30.758 1.949 17.719 17.719
2 1.431 13.006 43.765 1.431 13.006 43.765 1.731 15.736 33.454
3 1.183 10.759 54.524 1.183 10.759 54.524 1.690 15.359 48.814
4 1.060 9.635 64.159 1.060 9.635 64.159 1.688 15.345 64.159
5 .841 7.644 71.803
6 730 6.641 78.444
7 .662 6.022 84.466
8 .505 4.588 89.054
9 485 4.413 93.467
10 .370 3.366 96.833
11 .348 3.167 100.000

Extraction Method: Principal Component Analysis.




719797 4 dayaafiFsznn Factor Analysis na3snsauLls

Rotated Component Matrix(a)

Component
1 2 3 4

N1 W UTN17229109N19N1TUANALAN 0.85

AMHNUAL1R289T RN 19MANAUAN 0.78 0.25
Ausnunladne /anngzaanlunisleausn 0.67 0.28

nsfud sziunmunInAuATFIaE 0.79
Allsludusipdouanlunisirldgdedudn 0.23 0.73 0.27
nsliAuuztinviedeyaresniineuaie 0.64 0.27
HAANIDIAUAIFIDE N 0.86
$1ANRUANTINRUUN AT RUAN T AN 0.85
HWeridunisldew/mnaniRresdudnsennsienis (i
AR N NmTa ) 0.78

1 d‘ A ) v a v a v

AMHUNTRDAUBIATIAUANUDIAUANAARY/AUAN

FPRLERN 0.73
szinmaesduAsiesing 0.64

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 5 iterations.




AN 5 Regression Model

ANOVA(b)
Model Sum of Squares df Mean Square F Sig.
1 Regression 27.075 4.000 6.769 ] 19.097 0.000
Residual 104.562 | 295.000 0.354
Total 131.637 299

Predictors: (Constant) f1adeis 1ua@ans auatlade s 1us1an Jad s g amamednamisd netlad s 1umsdadiunisne

MsEaNFLAUA R8s

= ]

A9 6 NANTIATIZVDADALLLLLNG TTadenI9aN1IAaIANE NAF aN1F8a NFURLAN

AagiNg

Coefficients(a)

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
(Constant) 1.843 0.034 53.628 0.000
ladefnudaamieanisdnaming 0.121 0.034 0.183 3.527 0.000
fladefinunirdaddunisang 0.222 0.034 0.334 6.435 0.000
ladafnusmen 0.113 0.034 0.170 3.283 0.001
Tladufunani e 0.118 0.034 0.178 3.430 0.001
nsanFLAUAFatNg
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\_ )

|HOMEIMEMBERIFREESAMPUNGIEVENTS&ACﬂVWESIPERFECTBEAUTYIPERFECTLWESTYLEIWEBBOARDIFAQISENDTOFREND

Product ‘ ‘ Brand | Menu ltem I Category | Menu ltem I
Anti - aging e [Commem] [ Add to Bag ] AR

D 0.0.0.00.0.000006000600600000006000060¢60004
D 0.0.0.00.0.00000600060060000000600006060004
D 0.0.0.00.0.00000600060060000000600006060004
D 0.0.0.00.0.000006000600600000006000060¢60004

D 0.0.00.00.000660066000004¢¢4

Checks and Balances™
Frothy face wash

D 0.0.0.0.6.0000006000000600006000000600004
D 0.0.0.0.6.0000006000000600006000000600004
D 0.0.0.0.6.0000006000000600006000000600004
D 0.0.0.0.6.0000006000000600006000000600004
XXXXXXXXXXX XXX XXX XXXXXX

PRIMORDIALE SKIN
RECHARGE YEUX

D 0.0.0.0.6.00000060000006000060000006000064
D 0.0.0.0.6.00000060000006000060000006000064
D 0.0.0.0.6.00000060000006000000000006000064
D 0.0.0.0.6.00000060000006000060000006000064
D 0.0.0.0.0.0000006000000600000000000600004
D 0.0.0.0.6.00000060000006000000000006000064
XXXXXX

Anti-Ageing 3¢ 4 4 #c 4 [Comment | [(Addtosag | I Q3 |

- D0 0.0.0.0.000.0.006000000600006000600600000060004
D0 0.0.0.0.000.00060000006000060000006000000060004
D0 0.0.0.0.000.00060000006000060000006000000060004
D0 0.0.0.0.000.00060000006000060000006000000060004
D0 0.0.0.0.000.00060000006000060000006000000060004
XXXXXXXXXXXXXXXXXX

1121314151617
ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY
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BRUNTINN 4 LAANUUNTILATLA LAURANALWAIRIREING

LOGO & Background

HOME | MEMBER | FREE SAMPLING | EVENTS & ACTIVITIES | PERFECT BEAUTY | PERFECT LIFE STYLE | WEB BOARD | FAQ | SEND TO FRIEND

Product |

Roold [

@ Member comments (last 50)

Brand | Menu Iltem I Category | Menu ltem I El

i? i\z i\( i\\( ﬁ[ AddCommem][ Add to Bag ] m

Checks and Balances™ Frothy face wash

D 0.0.0.0.06.000000006000000006000600006000600000600060004
D 0.0.0.0.6.0.0060000060060000000060000000060006000000006000600004
D 0.0.0.0.6.0.0060000060060000000060006000060006000000006000600004
D 0.0.0.0.6.0.0060000060060000000060006000060006000000006000600004
D 0.0.0.0.6.0.0060000060060000000060006000060006000006006000600004
D 0.0.0.0.6.0.0060000060060000060060006000060006000000006000600004
D 0.0.0.0.6.0.0060000000060000060060006000060006000006006000600004
D 0.0.0.0.6.0.00600000600600000000600006000060006000000006000600004
D 0.0.0.0.6.0.0060000060060000060060006000060006000006006000600004
XXXXXXX

From becca (November 25, 2008, 9:34 pm)

mada my skin really smooth

From biche (November 24, 2008, 9:52 pm)

it made my skin horribly greasy and break out

From lilmizz3vil (November 23, 2008, 9:25 pm)

Falt like sand

@ Your comments [?]

From uhu

Characters remaining: 1000

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY




WHLNINT 5 UAAUTUENAANITNFinge]

LOGO & Background

|HOMEIMEMBERIFREESAMPUNGIEVENTS&ACHWTESIPERFECTBEAUTYIPERFECTLWESTYLEIMEBBOARDIFAQISENDTOFREND

Product ‘ ‘ Brand Menu Item Category Menu Item

drzdnidleu wa 2550 -

NARS Fall/Holiday 2008 collections

XXXXKKXXXXKXXKXKXKKX XK XX XX XXX

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX NEW YEAR,
XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX NEW I.OOK
UANIDUR Okl

XXXXXXKXXKXXXX KX KKK XK XX XX XX XXX

iilnss Collection Tusiann MAC

LANCOME

XXXXKXXXXXKXXKXXKKX XX XX XX XXX

XXXXKXXKXXKXX XX KX KKK XX XX KX KK XXX

XXXXXKXKXXKXX XX KX KKK XX XX KX KK XXX
XXXXXKXKXXKXX XX KX KKK XX XX KX KK XXX

uilndnivas LACOSTE anamsnau
XXXXXXXXXXKXXKXXXKXXXXX XXX
XXXXXKXKXXKXKXKXX XXX KX KX XK XKXXXX

XAXXXXXXXKXXKXKK XK XX XX XX KX KKXXXX

XAXXXXXXXKXXKXKK XK XX XX XX KX KKXXXX

nstiidas uINGsAFIL
XXXXXKXXKXX XK XXX XK XX KXXXX

XXXXKXXKKXXKXXXXKX KKK XK XX XX KX XX

XXXXKXXKXXKXXXXKX KKK XK XX XX XX XX

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY
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LOGO & Background

HOME | MEMBER | FREE SAMPLING | EVENTS & ACTIVITIES | PERFECT BEAUTY | PERFECT LIFE STYLE | WEB BOARD | FAQ | SEND TO FRIEND |

Product | | Brand | Menultem | Category |

XXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXX XXX XXX XX XX
XXXXXXXXXXXXXXXXXXX

D 0.0.0.0.00.00060000600060000600060000060060000000060000004
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
D 0.0.0.0.0.6.006000006000000006000000006000600006000600000600060004
XXX XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
XXXXXXXXXXXXXXXXX

D 0.0.0.0.00.00060000600060000600060000060060000060060000004
D 0.0.0.0.0.6.00600000600000000600000000600000000600060000060060004
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
XXOXOXXXXXXXXXXXXXXXXXXXXXXXXXXKXXXXXXXXXXXXXXXXXXXXXXXXXXXXX
D 0.0.0.0.0.6.006000006000000006000000006000000006000600000600060004
D0, 0.0.0.0.6.00.6.00000000600000000600060000004

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY
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WHUNINA 7 WAASUEIN Ask Guru

LOGO & Background

. 5

HOME | MEMBER | FREE SAMPLING | EVENTS I

Product | Brand | Menulem | Categery | Menultem |

Ak Guru

Name xxXXXXXXXXXXX

200OCCOOCOOOOOOCCO XXX XXX
2OCCOCCOOOOO0COCOOOOOOOO0OOCOONCN
P00 8 0000808000000 0 0600400048 80386¢4
PO 0088000800 0000 008060 880004840848¢44
p 00088000800 000 00800 60840004860848¢44
2000000000000

.'O X000000E00EX OO0
"O X000 OO0 XKXX
U'O X000000000OOOOOOOOCONOONOONOONOONOMNOXX
.-O X00000000CCOCOCOO000OC0O0OOO0CN0OO0OOO0OO0OONXEX
.-O X30000CO0OXXXXCXXXXX XXX XXX XXX XX XXX XXX XX NXXKX
..O X0000000OOCO0OOOOOONOCOOOOONOOOONNOOONX

..O § 3000806080000 00886080000080060880800080880806660804¢

.-O 2000000000CO0O0OOOO00O0O0OOOO00OO0OONOCOOOONNNNX

.'O § S 08080600000 80888080000000008000600080800808608809¢

.'O PP E0 0000000000000 0800000088 80000800080000086008400 1

/Ask Guru \

Category \ - |

‘ T |

Topic
Detail

( Save )( Reset )
L v

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY




WHUNINT 8 WAANYEN Product review

LOGO & Background

I HOME | MEMBER | FREE SAMPLING | EVENTS & ACTIVITIES | PERFECT BEAUTY | PERFECT LIFE STYLE | WEB BOARD | FAQ| SEND TO FRIEND

Product | Brand Menu Item Category Menu ltem

an M XXXXXXXXXX -

Mac LightFul Protective Foundation

PO 00000000000 000008000000000000060000000000000000060¢604 ¥ -
D000 06000000000 000000000000000000000000000008000000000000060004 NEW YE AR

SnunsiA urBan st NEW I-OOK
XXXXXXXAXXXXXAAXX XX XXX XXXXXXX XX W“w wﬁ E

PO 00000000000 00000000600000006000004 P o
Pt s

PO 0000000000 00000000000608000006060004

PO 00000000000 00000000600000006000004
PO 0000000000000 0000000600000006000004

eazienuaind adun
XXXXXXXAXXXXAAXXXXXXXXXX XXX XX

PO 00000000000 00000000600000006060004
XXXXXXXXXXAXKXXXXXXXXXXXXXXX

M XXXXXXXXXXXX

Post Review

User Review

v =) @ o
AMANLA V0 IHAA F E

i [
uwnnaa T

o =) @ o
aailse Toaniun snda o B
ananela E
v

AURUAT E

am A v o
AWUTUUAVDINAANTUN "o F

o
uwnnaa T TR K

4 a @ 4
aoulse Toanlanandndmel T Ak

aunala el

AUANA o

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY
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WEUNINT 9 WAL How to

LOGO & Background

HOME | MEMBER | FREE SAMPLING | EVENTS & ACTIVITIES | PERFECT BEAUTY | PERFECT LIFE STYLE | WEB BOARD | FAQ | SEND TO FRIEND

Product | | Brand | Menulem | Category | Menultem | |§|
Hwlo -

‘ AEMTUAINUT - ‘
A8nsusantia

P 0.0.0.0.06.00060000060006000000000600060000006006000060000004¢
D 0.0.0.0.06.00000000060006000000000600060000006006000000600060000004
D 0.0.0.0.06.00000000060006000000000600060000006006000000600060000004

1. XXXXXXXXXXX

D 0.0.0.0.00.6006000000000060060000006000060004
D.0.0.0.0.0.0.6.00600000000006006000000000060006000004
D0.0.0.0.0.0.6.006.00000000006006000000000060006000004
D 0.0.0.0.0.0.6.00600000000006006000000600060000600004

2. XXXXXXXXXXX

D 0.0.0.0.0.0.6.00600000000006006000000600060004
D 0.0.0.0.0.0.6.00600000000006006000000600060000060004
D 0.0.0.0.0.0.6.00600000000006006000000600060000060004

3. XXXXXXXXXXX
XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX

D 0.0.0.0.0.0.6.006000000000060060000006000600006060004
D.0.0.0.0.0.0.6.00600000060006000000000600006004

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY
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WHLNINT 10 UAAIUTENTIBATIBEATRY content AN

LOGO & Background

IHOMEIMEMBERIFREESAMPUNGIEVENTS&ACﬂWTESIPERFECTBEAUTYIPERFECTLFESTYLEIWEBBOARDIFAQISENDTOFREND

Product | | Brand | Menutem | Category | Menuitem |

Trad 8Fdex

XXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXX XX XX XXXX XX XXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXX XX XXXX XX XXX

D 9,0.0.0.0.0.0.00006000000000000000000000000000000000006000004
D 9,0.0.0.0.0.0.0000600000000000000000000000000000000000000000000044
D 9,0.0.0.0.0.0.00006000000000000000000000000000000000000010000000004
D 9,0.0.0.0.0.0.0000600000000000000000000000000000000000000000000044
D 9,0.0.0.0.0.000006000000000000000000000000000000000000010000000044
XXX KXXHXXXKXXXXXKXX XXX XXXX XX XX XXXXXXXXXXXXXXXXX
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
XXXXXXXXXXXXXXXXX

D 9,0.0.0.0.0.0.0000600000000000000000000000000000000000000004
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000044
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
D 0,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
XOOCXXXXXXXXXXXKXKXXXXKXXKXXXKXHXXXXXX XX XX XXXXXXXXXXXXXXXXX
D 9,0.0.0.0.0.0000060000000000006000000000000000000000000010000000004
D 0,0.0.0.0.0.0.00006000000000000600000000060004

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY
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MARNUIN

=
FURSLAAURN Banner

a ' d‘d < &
FI19199 1 wan18NIg banner 1NN iy Lo

Rotate Fix
Home 6 banner MUANUNU 2 banner
free sampling 2 banner
event & activity 2 banner
Perfect beauty
how to 2 banner
ask guru 2 banner
beauty solution 2 banner
what's new 2 banner
product review 2 banner
Perfect lifestyle
shopping 2 banner
travel & relax 2 banner
dining & entertainment 2 banner
Healthy 2 banner
happy home 2 banner
fashion 2 banner

me)




N1TATUIUTIAIYBY Banner IULAAZAR

N19192H74N1299AN84 Banner 1uazilszinninisantlasedallsznatlidsqe

CPM anuau Impression AMLUa7A919 Banner @9lainnstszanadlunsasiiade fail

=
§N

o

(%
o

'
=

CPM Ignnstlszanninisannd s anledsaeinann delufidisan
THM 200 waz THM 150 415U Home page 31A1 THM 100 €145u
111 Product Sampling Wwae 1N Events & Activities ag 11 THM 70
1 dsFumiin Content A

A1 Impression fuiantstlszananI ANy Impression ﬂl'ﬂd@i‘ﬁ@ﬁﬁ
Fnenuz & LAeN T (AN wweseban com) WAZANINATINITNUBNGINATRIT)
AANN3ATdIazE Impression Wi Home Page 472w 187,000 AXY uaxdl

nsanduldniumingu

A o o

HANINITANUIULAITIANNAY banner SHATNINITANUI AL

(A11U Impression X CPM ) /1000

(%
o

AAUNTIN home page azl91AN 37,500 LN WA 27,500 UM &MnFUNIN

Product Sampling ae Events & Activities AzIAN 16,000 LM Lasiin Content %uj@::

$91A1 10,500 LW waasinglaAan19L3sm ldannran e liuaNnTnansae fan1919

FIN9IN7 2 WARNTIANTEY Banner ANNAMULNFN]

5 u Delivery A Duration Ad Value Ad Cost
Product T Position | Dimensions B Impression CPM Rate
ype Behavior | P (Month) (THB) (THB)

Homepage :

1 Homepage A 750 x 155 | Rotate 5 187,500 i THB200 | 37,500 30,000
[ 2 Homepage (Square) B 200 x 145 Fix 187,500 1 THBE150 | 28050 Y 25,000
[ 3 Inner (Square) < 200 x 145 Fix 160,000 1 THB100 | 15000 Y 10,000

Product Sampling & events

[ 4 Inner {Square) D 200 x 145 Fix 150,000 1 THB70 w,500 7,000

o~



WEBAINA 1 LAASALIALaUa9 Banner Lidniy las)

FREESAMPLING

Freo Sampling

Zampling Product
= NN A0 KON
T D
ragre

Sampling Product
m THEENEADS CTEENHER CNE RN
SOOCRIOOE, OO0 RO RO

e

Perfect Beauly Perfect Heauty

What's MNew Ask Gur
" Tithe

WA, M MK
MR KRN M

ERNNK KKXNN MK 000
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~ - MR M M

liith

HAUNEE KNKRE KRHAN,
KNNEE KKNEE KKNOCK
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KNNEE KXKEK KOO0

mane mare
Bty Salution Product Review Hinw 1o
Title " Titia Vitke
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LOGO & Background
\ /)

IHOMEIMEMBERIFREESAMPUNGIEVENTS&ACﬂVWESIPERFECTBEAUTYIPERFECTLFESTYLEIWEBBOARDIFAQISENDTOFREND

Category Menu Item ‘

Product ‘ Brand Menu Item
Anti - aging % ¥ o [Commem] [ Add to Bag ] Q|

§ 8000000000000 0000000000000000000000.04

- § 8000000000000 0000000000000000000000.04
XAAXXXKXAXXXXXXXXXXXXXXX

Checks and Balances™

Frothy face wash PO A A A A [ Comment] [Add to Bag l | Q |

fs XXAXXXKXAXXXKAXXXKAXXXKAXX XXX X XXX XXXX

XXAXXXKXAXXXKAXXXKAXXXKAXX XXX X XXX XXXX
XXAXXXKXAXXXXXXXXXXXXXXX

PRIMORDIALE SKIN . ¢ 5 % % [comment | [addtoBag | [ {3 |
RECHARGE YEUX

P 9000000000000 0000000000000000000000.04

P 9000000000000 0000000000000000000000.04

§ 9000000000000 0000000000000000000000.04
XXXXXX

Anti-Ageing Jo f A e | Comment | | AddtoBag | |} |

P 0000000000000 000000000000000000000000000.04

P 0000000000000 000000000000000000000000000.04
P 0000000000000 00000000000000000000000000004
XXAXXXXXXXXXXXXXXX

1121314151617
ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY




LOGO & Background

I HOME | MEMBER | FREE SAMPLING | EVENTS & ACTIVITIES | PERFECT BEAUTY | PERFECT LIFE STYLE | WEB BOARD | FAQ | SEND TO FRIEND

Product | | Brand | Mmenuttem | Category | Menultem | |§|

Trad 8Fdex

XXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXX XX XXXX XX XXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXX
XXX XX XX XXXX XX XXX

D 9,0.0.0.0.0.0.0000600000000000000000000000000000000000000004
D 9,0.0.0.0.0.000006000000000000000000000000000000000000010000000044
D 9,0.0.0.0.0.0.0000600000000000000000000000000000000000000000000044
D 9,0.0.0.0.0.0.00006000000000000000000000000000000000000010000000044
D 9,0.0.0.0.0.0.00006000000000000000000000000000000000000010000000004
XOOOOXKXXHXXXKXXHXXXKXXXXXHXXXXXXXX XXX XX XX XXXXXXXXXXXXXXXXX
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000044
XXXXXXXXXXXXXXXXX

D 9,0.0.0.0.0.0.0000600000000000000000000000000000000000000004
D 9,0.0.0.0.0.000006000000000000600000000000000000000000000000000044
D 0,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
D 0,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
XOXOOXXXXXHHXXXXXKXKKXXKXXKXXXKXHHXX XXX XX XX XXXXXXXXXXXXXXXXX
D 9,0.0.0.0.0.00000600000000000000000000000000000000000000000000004
D 0,0.0.0.0.0.0.00006000000000000600000000060004

ABOUT US | CONTACT US | SITE MAP | TEAMS AND CONDITIONS | PRIVACY POLICY




A13197 3 WAANIIANUBY Banner o T 1

Rotate

Fix

Home

T 5banner YuARLITL
771A1 banner [y

A
UIN/AARU

30,000

1 2 banner

$1A1 banner a2 25,000 U N/ARBY

free sampling

1 2 banner

$1A1 banner a2 10,000 U N/ARBY

event & activity

1 2 banner

$1A1 banner a2 10,000 U N/ARBY

Perfect beauty

how to 1 2 banner
$9A" banner 8% 7,000 LN/tABU
ask guru 1 2 banner

$1A1 banner a2 7,000 L/tA81

beauty solution

1 2 banner

$1A1 banner 8% 7,000 LW/tR81

What's new

1 2 banner

$1A1 banner a2 7,000 LW/tR91

product review

1 2 banner

$1A1 banner 8% 7,000 LW/tR81

Perfect lifestyle

shopping

1 2 banner

$1A1 banner a2 7,000 LW/tA91

travel & relax

1 2 banner

$1A1 banner a2 7,000 LW/tA91

dining

entertainment

1 2 banner

$1A1 banner a2 7,000 LW/tA91

Healthy 1 2 banner

7M1 banner a2 7,000 UM/iA
happy home 1 2 banner

7M1 banner a2 7,000 UM/iAB
fashion 1 2 banner

$1A1 banner a2 7,000 LW/tR91

Clo
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Jan Y1 -Mar Y1 AprY1-Sep Y1 Oct Y1-DecY1
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AMARUIN o
NITATUIUAUNUARINANTSG
NITATUIUAUNURIUTDAAUDI(Ke)
Ke ﬁmqmmngm Capital Asset Pricing Model (CAPM)
Ke=R+PB,R,-R)
R

f

R, ATUIMAINNARBLILNILAAY (Yield to maturity) 184UsR9FFLNA 29 T (Wesannitly

o

A A= Y ae o ol o \ Iy = qw
?3?]31;“]@'11&'71&1/]@1@1/]3\] LW?qzﬂqﬁ'm\TU?HmﬂJ']mﬂﬂﬁ‘g@Qﬁm@giﬁ@qﬂqﬁ‘ﬂ@ﬂuﬁ‘@ﬂiﬂm@@miﬂ 'Q\ﬂﬂ]
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0.08 3.25
0.25 3.21
0.50 3.18

1 3.14
2 3.17
3 3.20
4 3.27
5 3.33
6 3.46
7 3.61
8 3.70
9 3.71
10 3.81
11 4.01
12 4.11
13 4.18
14 4.22
15 4.30
16 4.35
17 4.40
18 4.45
19 4.51
20 4.55
21 4.57
22 4.59
23 4.62
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27 4.71
28 4.73
29 475 1>
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@1 Beta L 189 APRINT 0.3965 Mkt Cap  2,060,000,000 %
DE 0.27
aun1s Hamada a1n Beta L Ll uBeta U Beta U = Beat L / (1+[(1-Tc)*(D/E)]) 0.3965/(1+((1-0.3)*(0.27)))
#1 Beta U 229 APRINT 0.3335
@1 Beta L 2a9 MATCH 0.17 Mkt Cap 270,750,000 1%
DE 0.39
aun1s Hamada a1n Beta L Ll uBeta U Beta U = Beat L / (1+[(1-Tc)*(D/E)]) 0.17/(1+((1-0.3)*(0.39)))
f1 Beta U 129 MATCH 0.1335
MKT Cap 2,330,750,000 un
APRINT 686,955,425
MATCH 36,146,587
Aade Beta U 19 2 67 (\a@lagha MKT Cap ) 0.3102
550 3 8nUATRIANN
Beta L* D:|E Beta U Beta U D:E Beta L
APRINT 0.3335 0.27 0.3335
MATCH 0.1335 0.39 0.1335
My Company 0.3102 0.30 0.3754

*

AN http:/ww.trinitythai.com/Inter/research-trading-beta.jsp , Tisco Research
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aunTnAIUIIAT Ke ldangns ke =R + B (R, - R)
=4.75% + 0.9385 (18.95%-4.75%)
=18.07%
nﬁiﬁﬁuqmuﬁﬁunu‘uﬂaﬁqmi (Weighted Average Cost of Capital)
TunsAuanmns LY eIk Az 1998019 Weighted Average Cost of
Capital (WACC) Suiflunamdunuaesfuyuniudedaureansldfuuaasians
(Fadauszarinanisniaviiuaznsamuzesdiiety TaefiRanteAuans fei

WACC = WdKd(1-Tc) + WeKe ; Wd = D/(D+E)

We = E/(D+E)

11.50%
18.07%
23%
0.2308
0.7692
15.94%

11.50%
18.07%
17%
0.2308
0.7692
16.11%
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1. Macro Economic Assumptions
GDP Growth Rate
Interest Rate - MRR+3.75%
Saving Interest Rate

2. Depreciation and Amortization Policy
Building Improvement
Furniture & Equipment
Computer
Software

3. Corporate Income Tax

4. Dividend Paid

5. Financial Condition
Collection Period

Payment Period - Account Payable

6. Minimum Cash Balance

NMANUIN T

Faaz1a8ALlsTaNINITILNNSEY

Years
Years
Years
Years

Y1

4.65%
11.50%
0.75%

30
30

300,000

Y2

4.65%
11.50%
0.75%

0%

30
30

300,000

Y3

4.65%
11.50%
0.75%

0%

30
30

300,000

Y4

4.65%
11.50%
0.75%

0%

30
30

300,000

Y5

4.65%
11.50%
0.75%

20%

30
30

300,000
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M5'Y1 M6'Y1 M7'Y1 M8'Y1 M10'Y1 M11°Y1 M12'Y1

Profit & Loss

Revenue from operations

Package FreeSampling Revenue - - - 560,000 560,000 560,000 560,000 560,000 560,000 640,000 640,000 640,000
Banner Revenue - - - 244,000 244,000 244,000 394,000 394,000 394,000 394,000 394,000 394,000
Total Revenues - - - 804,000 804,000 804,000 954,000 954,000 954,000 1,034,000 1,034,000 1,034,000

Cost of Sales

SW & B (Develop & maintenance website) 56,500 56,500 56,500 56,500 56,500 56,500 56,500 56,500 56,500 56,500 56,500 56,500
Amortized Computer & Software 10,833 10,833 10,833 10,833 10,833 10,833 10,833 10,833 10,833 10,833 10,833 10,833
Packaging 5,000 5,000 5,000 28,000 28,000 28,000 28,000 28,000 28,000 32,000 32,000 32,000
Frieght 10,000 10,000 10,000 56,000 56,000 56,000 56,000 56,000 56,000 64,000 64,000 64,000
Total Cost of Sales 82,333 82,333 82,333 151,333 151,333 151,333 151,333 151,333 151,333 163,333 163,333 163,333
Gross Profit (82,333) (82,333) (82,333) 652,667 652,667 652,667 802,667 802,667 802,667 870,667 870,667 870,667
Other Income 1,403 882 361 4 - - 18 83 104 220 215

Selling and Administrative expenses

SW&B 79,100 79,100 79,100 79,100 79,100 79,100 79,100 79,100 79,100 88,550 88,550 88,550
Operation Cost 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800
Marketing 602,760 552,760 552,760 337,780 506,780 437,780 357,530 438,530 507,530 338,930 607,930 438,930
Rental expenses 35,200 35,200 35,200 35,200 35,200 35,200 35,200 35,200 35,200 35,200 35,200 35,200
Frieght Expense 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000
Rental Server 45,833 45833 45,833 45,833 45,833 45,833 45,833 45,833 45,833 45833 45833 45,833
Rental Leased line 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000
Maintenance Expenses 16,465 16,465 16,465 16,465 16,465 16,465 16,465 16,465 16,465 16,465 16,465 16,465
Miscelleneous Expenses 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000 20,000

Total Selling and Administrative expenses 880,158 830,158 830,158 615,178 784,178 715178 634,928 715,928 784,928 625,778 894,778 725,778

EBITDA (962,492) (911,089) (911,610) 37,850 (131,507) (62,512) 167,738 86,757 17,821 244,992 (23,892) 145,104

Depreciation & Amortization 27,442 27442 27,442 27,442 27 442 27,442 27,442 27,442 27,442 27,442 27,442 27,442

EBIT (989,933) (938,531) (939,051) 10,408 (158,949) (89,953) 140,297 59,315 9,621) 217,551 (51,333) 117,662

Interest Expenses 14,375 14,375 14,375 14,375 14,375 14,375 14,375 14,375 14,375 14,375 14,375 14,375

EBT (1,004,308) (952,906) (953,426) (3,967) (173,324) (104,328) 125,922 44,940 (23,996) 203,176 (65,708) 103,287

Tax ) . - - - - 18,888 6,741 - 30,476 - 15,493

Net Profit (1,004,308) (952,906) (953,426) (3,967) (173,324) (104,328) 107,033 38,199 (23,996) 172,699 (65,708) 87,794
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Y1 Y2 Y3 Y4 Y5
Profit & Loss
Revenue from operations
Package FreeSampling Revenue 5,280,000 9,108,000 9,615,316 10,150,889 10,716,293
Banner Revenue 3,096,000 4,893,480 5,064,752 5,242,018 5,425,489
Total Revenues 8,376,000 14,001,480 14,680,067 15,392,907 16,141,782
Cost of Sales
SW & B (Develop & maintenance website) 678,000 744,000 816,600 896,460 984,306
Amortized Computer & Software 130,000 130,000 146,500 153,825 153,829
Packaging 279,000 455,400 480,766 507,544 535,815
Frieght 558,000 910,800 961,532 1,015,089 1,071,629
Total Cost of Sales 1,645,000 2,240,200 2,405,397 2,572,918 2,745,579
Gross Profit 6,731,000 11,761,280 12,274,670 12,819,988 13,396,203
Other Income 3,291 3,935 11,195 30,896 45,574
Selling and Administrative expenses
SW&B 977,550 1,415,640 1,746,894 1,917,717 2,104,989
Operation Cost 273,600 283,176 293,087 303,345 326,096
Marketing 5,680,000 6,206,185 3,231,508 3,475,063 3,733,720
Rental expenses 422,400 422,400 422,400 437,184 437,184
Frieght Expense 96,000 99,360 102,838 106,437 110,162
Rental Server 550,000 550,000 550,000 605,000 605,000
Rental Leased line 600,000 600,000 1,200,000 1,200,000 1,200,000
Maintenance Expenses 197,580 197,580 197,580 197,580 197,580
Miscelleneous Expenses 240,000 248,400 257,094 266,092 275,406
Total Selling and Administrative expenses 9,037,130 10,022,741 8,001,401 8,508,419 8,990,137
EBITDA (2,302,839) 1,742,474 4,284,464 4,342,466 4,451,640
Depreciation & Amortization 329,300 369,160 433,492 534,215 710,297
EBIT (2,632,139) 1,373,314 3,850,972 3,808,250 3,741,343
Interest Expenses 172,500 172,500 86,250 - -
EBT (2,804,639) 1,200,814 3,764,722 3,808,250 3,741,343
Tax - 200,203 879,416 892,475 872,403
Net Profit (2,804,639) 1,000,611 2,885,306 2,915,776 2,868,941
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M4'Y1 M10'Y1 M11'Y1

Balance Sheet

Asset
Cash & Bank Deposit 3,244,042 2,411,286 1,578,010 1,006,693 891,518 845,340 1,029,412 1,132,502 1,166,656 1,351,982 1,344,424 1,505,861
Accounts Receivable - - - 678,000 707,500 737,000 766,500 796,000 825,500 935,000 964,500 994,000
Other current assets 569,167 490,833 412,500 366,667 320,833 275,000 229,167 183,333 137,500 91,667 45,833 0
Total Current Asset 3,813,208 2,902,119 1,990,510 2,051,359 1,919,852 1,857,340 2,025,078 2,111,835 2,129,656 2,378,649 2,354,757 2,499,861
Property plant & equipment - net 979,892 963,283 946,675 930,067 913,458 896,850 880,242 863,633 847,025 830,417 813,808 797,200
Computer software - net 639,167 628,333 617,500 606,667 595,833 585,000 574,167 563,333 552,500 541,667 530,833 520,000
Other non-current assets 105,600 105,600 105,600 105,600 105,600 105,600 105,600 105,600 105,600 105,600 105,600 105,600
Total Non-Current Asset 1,724,658 1,697,217 1,669,775 1,642,333 1,614,892 1,587,450 1,560,008 1,632,567 1,505,125 1,477,683 1,450,242 1,422,800
Total Assets 5,537,867 4,599,336 3,660,285 3,693,693 3,534,743 3,444,790 3,585,087 3,644,402 3,634,781 3,856,332 3,804,999 3,922,661
Liabilities
Short term loan from Bank
Accounts payable 5,000 5,000 5,000 28,000 28,000 28,000 28,000 28,000 28,000 32,000 32,000 32,000
Current portion long-term loan
Accrued Interest 14,375 28,750 43,125 57,500 71,875 86,250 100,625 115,000 129,375 143,750 158,125 172,500
Accrued income tax - - - - - - 18,888 25,629 25,629 56,106 56,106 71,599
Other current liabilities 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800 22,800
Total current liabilities 42,175 56,550 70,925 108,300 122,675 137,050 170,313 191,429 205,804 254,656 269,031 298,899
Long-term loans - net of current portion 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000
Total Liabilities 1,542,175 1,556,550 1,570,925 1,608,300 1,622,675 1,637,050 1,670,313 1,691,429 1,705,804 1,754,656 1,769,031 1,798,899

Shareholder's equity

Share capital - common stock 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000
Retained earnings (1,004,308)  (1957214)  (2,910,640)  (2,914,607)  (3,087,932)  (3,192,260)  (3,085227)  (3,047,028)  (3,071,023)  (2,898,324)  (2964032)  (2,876,238)

Total Shareholders' Equity 3,995,692 3,042,786 2,089,360 2,085,393 1,912,068 1,807,740 1,914,773 1,952,972 1,928,977 2,101,676 2,035,968 2.123,762

Total Liabilities and Shareholders' Equity 5,537,867 4,599,336 3,660,285 3,693,693 3,534,743 3,444,790 3,585,087 3,644,402 3,634,781 3,856,332 3,804,999 3,922,661
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Y1 Y2 Y3 Y4 Y5
Balance Sheet
Asset
Cash & Bank Deposit 1,505,861 2,492,683 5,119,484 7,076,475 8,543,270
Accounts Receivable 994,000 1,254,600 1,223,339 1,282,742 1,345,148
Other current assets - - - - -
Total Current Asset 2,499,861 3,747,283 6,342,823 8,359,217 9,888,419
Property plant & equipment - net 797,200 757,340 709,508 796,110 1,120,032
Computer software - net 520,000 520,000 703,500 696,175 696,171
Other non-current assets 105,600 105,600 105,600 105,600 105,600
Total Non-Current Asset 1,422,800 1,382,940 1,518,608 1,597,885 1,921,803
Total Assets 3,922,661 5,130,223 7,861,431 9,957,102 11,810,222
Liabilities
Shortterm loan from Bank
Accounts payable 32,000 37,950 40,064 42,295 44 651
Current portion long-term loan 750,000 750,000 - -
Accrued Interest 172,500 172,500 86,250 - -
Accrued income tax - 200,203 879,416 892,475 872,403
Other current liabilities 22,800 23,598 24,424 25,279 27 175
Total current liabilities 227,300 1,184,251 1,780,154 960,049 944 229
Long-term loans - net of current portion 1,500,000 750,000 - - -
Total Liabilities 1,727,300 1,934,251 1,780,154 960,049 944 229
Shareholder's equity
Share capital - common stock 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000
Retained earnings (2,804,639) (1,804,028) 1,081,277 3,997,053 5,865,993
Total Shareholders' Equity 2,195,361 3,195,972 6,081,277 8,997,053 10,865,993
Total Liabilities and Shareholders' Equity 3,922,661 5,130,223 7,861,431 9,957,102 11,810,222
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Cash Flow
1.CASH FLOW FROM OPERATIONS
Net earning
Depreciation & amortization
(Increase)/ decrease in working capital
(Increase)/ decrease in other assets & liabilities

(1,004,308)
27,442
5,000

(637,592)

M11'Y1

(65,708)
27,442
(29,500)
60,208

Total Cash Flow From Operations

(1,609,458)

(7,558)

2.CASH FLOW FROM INVESTMENTS
CAPEX (PP&E)

CAPEX (software)

Dividend Income

(996,500)
(650,000)

Total Cash Flow From Investments

(1,646,500)

3.CASH FLOW FROM FINANCING
Drawdown from ST Loan
Repayment - ST Loan

Drawdown from LT Loan
Repayment - LT Loan

Equity Financing

Dividends

1,500,000

5,000,000

Total Cash Flow From Financing

6,500,000

Total Cash Flow During the Year
Beginning Cash Balance

3,244,042

(7,558)
1,351,982

Ending Cash Balance

3,244,042

1,344,424




Y1 Y2 Y3 Y4 Y5

Cash Flow
1. CASH FLOW FROM OPERATIONS
Net earning (2,804,639) 1,000,611 2,885,306 2,915,776 2,868,941
Depreciation & amortization 329,300 369,160 433,492 534,215 710,297
(Increase)/ decrease in working capital (962,000) (254,650) 33,375 (57,172) (60,050)
(Increase)/ decrease in other assets & liabilities 89,700 201,001 593,789 (72,337) (18,176)
Total Cash Flow From Operations (3,347,639) 1,316,122 3,945,961 3,320,483 3,501,011
2. CASH FLOW FROM INVESTMENTS
CAPEX (PP&E) (996,500) (199,300) (239,160) (466,992) (880,390)
CAPEX (software) (650,000) (130,000) (330,000) (146,500) (153,825)
Dividend Income
Total Cash Flow From Investments (1,646,500) (329,300) (569,160) (613,492) (1,034,215)

3. CASH FLOW FROM FINANCING
Drawdown from ST Loan
Repayment - ST Loan

Drawdown from LT Loan 1,500,000 - - - -
Repayment - LT Loan (750,000) (750,000) -
Equity Financing 5,000,000

Dividends - - - - (1,000,000)
Total Cash Flow From Financing 6,500,000 - (750,000) (750,000) (1,000,000)
Total Cash Flow During the Year 1,505,861 986,822 2,626,801 1,956,991 1,466,795
Beginning Cash Balance - 1,505,861 2,492,683 5,119,484 7,076,475
Ending Cash Balance 1,505,861 2,492,683 5,119,484 7,076,475 8,543,270
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15EHI1UNITNTLUANUAARINNIGN Scenario Analysis

nsNANgn (Best Case)

YO0 Y1 Y2 Y3 Y4 Y5
EBIT 309,967 1,934,193 4,445,197 4,437,524 4,407,405
Cash taxed on EBIT (46,495) (383,548) (1,083,559) (1,081,257) (1,072,221)
Dep. 329,300 369,160 433,492 534,215 710,297
Capital expenditures - (329,300) (369,160) (433,492) (534,215)
NWC (1,331,778) 61,998 30,416 (60,296) (63,349)
Free Cash Flow 0 (739,006) 1,652,502 3,456,386 3,396,694 3,447,917
Initial Investment (1,626,500)
Additional Investment
Rental
Free Cash Flow (739,006) 1,652,502 3,456,386 3,396,694 3,447,917
Net Cash in(out) flow (1,626,500) (739,006) 1,652,502 3,456,386 3,396,694 3,447,917
Terminal Value fouaflil 6 32,041,772
Growth Rate 4.65% (From BOT: GDP Year 2008 4.3-5.0)
WACC 16.16% 16.04% 15.91% 15.91% 15.91%
Present value (1,626,500) (636,204) 1,227,150 2,219,365 1,881,795 16,962,025
NPV 20,027,630
Pay Back Period [ 221

Discount Pay Back Period

IRR

76.38%
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nsNLENGA (Worst Case)

YO0 Y1 Y2 Y3 Y4 Y5
EBIT (4,370,626) (907,621) 1,435,948 1,239,632 1,016,696
Cash taxed on EBIT - - (258,987) (209,908) (154,174)
Dep. 329,300 369,160 433,492 534,215 710,297
Capital expenditures - (329,300) (369,160) (433,492) (534,215)
NWC (666,889) (314,471) 46,481 (43,336) (45,444)
Free Cash Flow 0 (4,708,215) (1,182,232) 1,287,774 1,087,112 993,160
Initial Investment (1,626,500)
Additional Investment
Rental
Free Cash Flow (4,708,215) (1,182,232) 1,287,774 1,087,112 993,160
Net Cash in(out) flow (1,626,500) (4,708,215) (1,182,232) 1,287,774 1,087,112 993,160
Teminal Value douiilii6 9,034,416
Growth Rate 4.65% (From BOT: GDP Year 2008 4.3-5.0)
WACC 16.56% 16.56% 16.09% 16.11% 16.15%
Present value (1,626,500) (4,039,420) (870,219) 823,108 598,186 4,742,642
NPV -372,203
Pay Back Period
Discount Pay Back Period
IRR -1.55%
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| wrote a secret
message for Vanilla
Coke® bottles.

| chose the design
for Vans Warped Tour®

| helped
The Partnership for
a Drug-Free America™
design their website.

Sorry!

Unfortunately vou do not qualify to be a member of the Tremor team. From
tirne to tirne, Tremar may have other opportunities for patticipation. Please
try again at a later tirme.

Ifyou're interested in checking out a cool wehsite for girls, by gifls, you can
check out www beinggirl.com.
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i - ' Welcome to beinggirt!

WLWM Member, Log In. Not a

member? Here's how!

®,
Let's ?d stated
The info you share inyour profile helps us customize beinggir far you — =0 you see mare of the stutf you

weart. And, hey . things change sometimes. Yoo can change, 50 come back ta this profile from time to time
and make sure it still says what you want it to.

By redistering, you will be signed up to receive a monthly e-nesvsletter (sponsared by Alvays and Tampax)
with svwespstakes, guizzes and free sample offers! Click here to ses a sample of our nevwsletter.
Guestions? Mo prablem! Just roll over the a icon for more infa.

EVE RY GIRL Trust iz & cornerstone of our corporate mission, and the success of our business depends on it. PAG is
DESERUES committed to maintsining your trust by protecting personal information we collect about you, our consumers
HER [:HAN[:E Click here far the full details of our Privacy Statement

2 SHINE- ' *Required Fields

il

© GET INVOLVED!

*Birth date:
*Hickname: I:l a,

*Emiail: l:l R ‘Retype Email: l:l Q
'‘Password: I:l ‘Retype Password: I:I

VEIP Code: I:l

e

[rer Bl @

SEND TO A FRIEND UPDATE YOUR PROFILE

&
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the nelyr
f Herbal Essences
\ O\ Geollection for
\~| long hair!

-

a7 Herbal
S8 essences

512RSLALAUDIAINA 11 UT

Lots of choices, lots of help!

Whio kniesy groseing Lp would reguire 5o much stutf? Procter & Gamble makes all
kindz of products for all kinds of periods. Allthose choices can be confusing at
first, so give this section & whirl. Or you can ask the school nurse (hal),

aliviy)

Let us help you
determine the petfect
pad for any day!

B liviys
i e
.! .

-

SHOP ALWAYS

=

Even if it's your first
time wearing a tampan,

we can help!
conow @

= T

o 7

® See allthe pad choices

® Zee all the tampon choices

[ Amabout pantiliners |

L All about cleansing cloths \

Hair care help
Click to =crall
through all the
products.

Shaving prep
Click to scroll through
all the products.

uavevomon®) J ESTIONfor iris? — SEEES

= |

We wanna know!
What one thing helps you
the most to have a happy
period?

(O Rent a chick flick

) Get a pedicure

() Chocolste!

() Zoakin a warm bath

() Chat with the girls

| always have & happy
O period!

0o
0a

Check out
the ey
Herbal Essences

G\ Eollection for
\—f long hair!

Lots of choices, lots of help!

Whio kniessy groseing wp would reguire 50 much stutf? Procter & Gamble makes all
kindz of products for all kinds of periods. Allthose choices can be confusing st
first, so give this section & whirl. Or you can ask the school nurse (hal).

aliviy)

Let us help you
determine the perfect
pad for any day!

Even if it's your first
time wearing a tampan,

we can helpl
Go now @

@ See allthe pad choices

@ Zee sl the tampon chaices

[ Anabout pantiliners |

[ Allabout cleansing cloths |

Hair care help
Click to scrall
thraugh all the
products.

Shaving prep
Click to scroll through
all the products.

mveromon®) L EST|ONfor iris? — ¥

We wanna know!

What one thing helps you
the most to have a happy
period?

) Rert & chick flick

O Get a pedicure

) Chocolste!

) Soakin a warm bath
() Chat with the girls

| always have a happy
O period!

0o
0Q
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wazladalaanneadasmangauiihuunzaasduan

YOUR PERIOD.
ASK IRIS
EXPRESS YOURSELF
CREATIVE
EXPRESSIONS

............................ ~ e MORE
oAt i ol TeCend expreliiong
LAUGH OUT LoUD b it
= > How To Survive

GIRL TALK How do you deal??
........................... . - Do You Even See Me?
SU P..M Wart your crush to see you?
it > $11--My side of story

FUN STUFF Losing my dad hurts.

THE GOODS > Sin

The darkness is all around

> Growing Up With Epilepsy
It can be hard!

BG FRESHCUTS
ONLINE SAFETY
BEING A HERO

SOLD DE CHIKAS J

| -
Mot Pecent ‘L”"‘"’}}"% MORE
i

GET 4
Campfire Scare
PARTY PLANS Alvays use the bathroomn before
b scary campfire stories

5 & RECIPES

> Afterschool Study Session
Never let little kids get a hold of your

- bz
i # > Is It That Time Of The Month?
omg... the bully knew | had my period
.
&tapm" > Serunchy What 22
| look doven and see & scrunchy in my
bral
-—ﬁﬁa}iglslare * e Bve Pad
| Itripped and off i went
ood! .
Trythe .
Period
Predictor

Creative Expressions

Here's where you can be you. Take
certer stage and tell us how you see
life even if your opinions are
different from ours. Tell us how you
feel, what your dresms are because
there's no one else quite like you.

SUBMIT YOUR STORY

Laugh Out Loud

We've all had them. Our famous
momerts. Our infamous ones. So
wehat did you do? Forget your lines?
Make & less than graceful ertrance?
Call your date by the wrong name?
Here's your chance to goof on
yourselt and your friends. Come onl
Wou can tell us!

SHARE YOUR MOMENT

1 A
el

MY CONTACT INFOD

L H"I
-3 | LOCKER
[ o imace |

MY LOCKER

MY CHOICES

STUFF I LUV

We wanna know!

What do you think about
the look of this site ?
7= great! | love the all
(O vibrart colors and
pictures!
73 OK. 1 like the overall
) ook bt the site doesnt
seem as lively as before.
S0-30. | would preter
Q pictures that are more my
age.
It ain?t my style! The
() colors are so bright that
they burt my eyes!
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