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6.2.3 Positioning
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Luestions
Please click on the questions below to see the related answers. If you still have a query that is

unresclved please send an email to member support@latestinbeauty.com

Why can 1 get these trial products free of charge?

Why do I have to pay £1 by text message for the products?
Why can 1 only pav by mobile phone?

How long will it take for me to receive mv products?

Why do vou need to know o much information about me?
Why can't I order a product that is an vour site?

How many products can 1 order?

What will vou do with my information?

How much email will vou send to me?

10. Where can vou ship my products?

11. What do I do if I don't receive my package?

12. Can I track my order?

13. How can [ reach vou?

14. How can [ change mv password?

15. Forgotten vour pascword?

16. How can [ be removed from the database?

17. 1 have not received my Goodie pack! What do I do?

18. How long does it take before 1 receive my code via text?
19. 1 have not received my code via text, what do [ do?

boad e ol el

1. Why can I get these trial products free of charge? [Back to top

Beauty companies want you to try out their new products. They believe that if you use one of
their products just once, you will =ee how good they are and will want to use them again. But
they understand that you need to know how good the product is before you will consider buying
it. Giving you a free trial size to try out at home is the best way to convince you that their
product is the best one available today. They also want to know what you think of their
product, so by giving feedback on it once you hawe tried it you will be helping the companies
develop even better products in the future.

2. Why do I have to pay £1 by text message for the products? [Back to top

This is a contribution towards the postage and packaging charges incurred by sending the
products out to you. We're sure you understand that giving these products away for free brings
with it high costs. If you can help by contributing a small amount to receive your package of

free items, we can keep this service up and running for you to benefit from in the future. At
present we can only accept payments by text that are going through a UK provider.

a o ' @ . [~ .
LLNUNINN 6.13 LLNUNINLAAINIDEINI1UT Question m@QL'JU'l"]Iﬁ Latestinbeauty

A http://www.latestinbeauty.com
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6.5 MIVAMIMINY (Sales Management)
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