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The Purpose of this research is for studying of the inbound services from
Vessel Line and brings all the information to be the knowledge base and improving
the inbound services of vessel line. The details and comments are advised from the
perception of the people who involved in this industry such as Customers Service,
Consignees and the Shipping Agents. This research focuses on these five problems
which are the major obstacles of the inbound services and they are Communication,
Documentation, Operation, Knowledge and the some others problems. This research
is also found that there are some loop hole which need to be adjusted to bring out
the better services for this industry by collection all information's directly from the
people who's currently working in the industry and analyzing the survey form together
with the personal interview. The result from this research will guide the better answer
for the inbound services improvement which can be easily develop this organization

in the way that meet the customer satisfaction.





