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Abstract

The research “The Exposure, Usage and Gratification of the Audiences in
Bangkok towards Kui Kuy Khao News Program” has studied the demographic profile,
exposure behavior, usage and gratification of the audiences of this news program in
Bangkok. Also, this research has aimed to study the relationship between the
demographic profile and the usage and gratification, the relationship between the
exposure and the usage and gratification of the audiences.

This research uses survey method, examining only the audiences in
Bangkok who viewed Kui Kuy Khao news program. It also uses the self-administered
questionnaire to collect the data. The respondents amount to 400 people, aged above
18 years old. The research results show that:

1. The demographic profiles show that most of the respondents are female,
aged between 24-31 vyears old, pursued bachelor degree, work in private
sector/banking area and have income between 5,001-10,000 baht

2. As for the exposure behavior, it is found that the frequency of exposure to
the program for most respondents is 3-4 times per week. Most of the respondents view
the program on Monday-Friday during 9.30-10.00 pm. The exposure duration during
weekdays is around 20 minutes and the exposure duration during weekends is around
30 minutes. Most of the respondents like to switch to other channels during watching Kui
Kuy Khao. They watch the program with their families. The main reason to watch the
news program is to keep up with daily news. Most of them, 90.25%, do not participate in
activity provided by the program.

3. As for the usage, most of the respondents watch this program in order to
keep update with the daily news, followed by to know movements in the society and to
know the facts of occurred incidents and social problems

4. The gratification from the news program can be classified into 2 parts
which are the content of the program and the moderators. The respondents are satisfied
that the program present news in many various views and precisely. The moderators

look reliable and use the language that is easy to understand and they also like the style
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to talk the news.

5. From the hypothesis 1, the respondents with different genders have no
differences in most exposure behaviors. The only two different behaviors are the
frequency and the people they watch the program with. For the respondents with
different career and income, most have different exposure behavior.

6. From the hypothesis 2, the respondents with different demographic
profiles have different usages from the news program in almost every part, especially
the respondents with different education level, career and income. The respondents with
different genders and ages also have different usages in term of involvement in the
news, using news for daily life decision, spreading news to others and opinion express.

7. From the hypothesis 3, the different exposure behavior results in different

usage and gratification towards Kui Kuy Khao news program.



