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The Objectives of this research are as follow:

l. To study the relations between demggraphic factors and
comprehension, satisfaction goward Public Service:AdVertising.

2. To study the relations between media exposure and comprehension,
satisfaction toward Public Service Advertising.

3. To study the relations between giving importancé to persuasive

forms and comprehension, satisfaction .toward Public Service AdVertising. '

LA

The Reéea:éh used questionnaire as the instrument-in collecting
the data from 240 Bangkok inhabitants. The collected data was computerized
by using SPss* Progfam. Percentage, t-test, Oneway ANOVA, Product Moment

Correlation Coefficient and Regression are used for statistical analysis.

This Research reveals that demographic factors, media exposure
and, attention to persuasive forms significantly relate to comprehension

and satisfaction except 2 variables, "SEX" and "LOGOS".



