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The purpose of the study was twofold: TE 1 4 8 0 87

1. To find out the factors related to travelling to Phuket of foreign tourists,

2. Toinvestigate the nature of travelling to Phuket of foreign tourists.

The accidental sampling teachnique was used to select the sample of 150
foreign tourists who visited Phuket. Questionnaires were distributed to the samples to fill
out. Percentage, mean, standard deviation, t-test and F-test were employed for data
analysis.

The findings were summed up below.

1. Most of the foreign tourists in the sample were male. They were 25-34 years
old and Jived in Asia. They hold a Bechalor's degree. They worked for private
enterprises and earned an average of more than US$ 5,000.

2. The Foreign tourists were most impressed with conveniences, followed by
attractiveness, infrastructure, travelling expense, and life safety and property security,
respectively.

3. The foreign tourists travelled to Phuket mainly for relaxation . Most visited it
for tf;e first time and often came with their spouses. What made them decide to visit
Phuket was its tourist attractions. Also, Most of them arranged their own trip rather than
joined a package tour. They spent 4-7 days there. Besides, it was formal that most
European tourists stayed about 8-14 days in Phuket. All the samples in the study chose
to stay at hotels and resorts the room price of which was 3,501-4,500 baht and which
were near tourist areas. After Phuket, they planned to continue their tour in Bangkok.

When they left Thailand, they visited other countries in Asia, too. During their stay in
Phuket, they chose to eat Thai food. They spent most of their expense on

accommodation. Their miscellanous expense was approimately 1,001-2,000 baht per
person per day. Noticeably, most tourists from the Middle East spent about 4,000 baht
per person per day, excluding the accommodation expense. The foreign tourists liked
buying local handicrafts as souvenirs and wanted to come back to Phuket again.

4. When the hypotheses were tested, it was found that home country,
education, occupation and an average monthly income were significantly related to the
difference in nature of their tour. On the contrary, sex and age did not contribute to the
difference in nature of their tour.

5. Recommendations

The foreign tourists in the study gave priority to conveniences, i.e., hotels and
foods and attraciveness of Phuket such as its fame and beautiful tourist attractions.
Therefore, to promote tourism, emphasis should be on services and conveniences,'such
as hotels, restaurants and other services in tourist attractions. Also, the potential of

tourist attraction should be developed to a full extent.





