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The study has following objectives :
1.) to find out characteristic of decision making of consumers to consume food
supplement product : Spirulina Seaweed.
2.) to study factors affceting to decision making charaeteristie of consumers to
consume food supplement product : Spirutina Seaweed and
3.) to find out problems and recommendations of consumers tc consume fco

supplement: Spirulina Seaweed.

Results of Study

The most sample group were females, in the range of 21-25 years old, marital
status was single, working in private company, got Bachelor's degree, lived in Bangkok
got average income per month in the range oi 5,001 — 10,000 bath. Most of them known

and consume Spirumate Brand from television.

Factors affceting to consumer's dceision making were : 1) The consumers
differentiated by age profession and original domicile had difference in process pre-
consumption and dfferentiated by income had difference in decision to continue
consume affer testing. 2) The differrent attitudes were affected to dicision of
consumption, behavior for choosing to consume and decision for continue consumption

after testing. 3) There was significant difference at the level .05 among the consumers

wish expecttaion for choosing to consume. 4) The different satisfaction was affected to

the decision to consume and the chooing for consuming.

Recommendations

According to the results of the study, the samples were teenagers or working
age, between 21-30 years old. The main reasons for consuming Spirulina Seaweed
were body / brain nourishment and dieting , the company that produce or sell food
supplement product, Spirulina Seaweed or other food supplement products, should
focus on the part of sale promotion with the group as mentioned before, including
should assign or inform the detail of advantage of product to the group as mentioned
such as advantageous, body nourishment or how advantageous to body.

Moreover, results of research also assign in the part of quality and price of food
supplement product, Spirulina Seaweed that “price suited with quality”. So moreover
the producer and seller will emphasize on sale promotion. Should regard to price and
quality of product, to remain the good quality and suitably with price same with repliers

recommend too.





