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“Ayatana in THAI's New Corporate |dentity” THAI is utilizing Thainess to
promote its new brand identity to the world based on the core concept "Ayatana” by
communicating through the 6 sences: “see, taste, smell, hear, touch, and feel with your
heart.” “Ayatana” refers to cultural ambassador of peach, creates world peace.
“Ayatana” means communication, connectivity between sender and receiver.

Sending “Ayatana” means THAI transmits 6 sences:

See: good appearance, Taste : good taste, Smell: good scent, Hear:
pleasant sound, Touch: good manners, Feel with your heart: heartfelt

Receiving : Ayatana” means passengers connect with 6 sences: Eyes:
pleasing to the eyes, Tongue: pleasing taste, Nose: pleasing smell, Ears: pleasing
sound, Body: convenient, relaxing, Heart: satisfaction” (@11inilsza1dunus, TG UPDATE,
April-May, 2005)
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