T 148434
nsfinmedetl H4mquszaed 2 dsznnsde 1 WeAnmsziuaaitaneladatgn
Frsianisnisudanisaedubneiesldingi yosmuiAnsandunisinfuardoans
ngaMnEWINAS 2. WeAnmiTaduidianduiusiuauftenelasenisiuiniswds
nMseereruiAnieandunisiniiuasieans NIUNWNNIUAT

B 7
nsaulunisAnAfail faudsBasvlssnaudian ind ang sedun1sAnEn 81w

!/al'!lvﬁ

muldvianau Weresdudn Ussinnaasdumfidaiuninag anuiitedudn engnisld

- } 2 o o v a o P 2 1 % <4
RMUTDIAUAT URERUNATBINFIRAULALELTNAT daudsmnAe Anuianela 7 Fau Ae
1. fnidne 2. frusnnfidszneunis 3. fuanuazaanuazsanda 4. dudeyails
fuannisutnag 5. arumaiAldanelunisinig 6. Ausuaneeansinas  uas
7. funisdssauaunisiitnag

' & t d‘ : :d 1 4 d’ v = [ 4 ‘e o

ngusaetaililunsAnmaisiiae gnirfinnliiinmdenisme o guiiinig

Anfunisinfiuarianis ngammumauas d1uau 120 A T9ldunlneiinequieting
o a o A “ P [y sl

wwuiidny wirsaefililunisinmnAe uuusaunin mafiussusandayalfizuanuuy
asuonlinguitetenAnmnsandenanu adanltlun1sdnm 1ur Anud $eeaz fin

\aie @uEUNNIASEIU t— test UAT One - Way Analysis of Variance

NANITANE
nan1sAnmeAnuianelazesgnnsanisnisdanisene AudneseslFinii:

Anwianaznsdl guiiBnisandunisiiiauac@ears ngawmwumuas Tuninson wudn

gnAlimaufenalasienstnisndanisanedudissasld iwin aglusziununang

Atefe 3.31 AnAzuMN 5 Az uezflefasundhusedie widr fufignéndl
Aufanelalusziunnn A duwine (Aiefe 377) doudndug  gnéndlaonu
fawalalusedtnung Taduanouilsznaung ﬁﬁhmﬁaﬁauﬁqm (Fiady 3.37)
HANIMARBLANNRINLGY ulsfiflanadimiusiussdummiine et
TudAgmeaddliun ey msfinm  aouiiaedudn waza@nug s uLsnag

duiusiulsu bifanmudniug (ednafhioddymnead) fussiuaauiimela

daiauauuy el

1. msﬁn'mﬁ'nﬁqammu?@mﬁ%mn‘l%u?ms@nﬁﬂﬁtﬁmm

2. pasilinuuanisdeneuRuiniiiundenstnadnay uasinseudedamti ned
andndanmun

3. m:‘ﬁmsmm@aﬂuarumwm?-n'@uv_unm?«w‘audmﬂuauﬁqﬁ'ﬁau

v
4. msfinsuusiduneuluninidnisungnén



ABSTRACT

TE 148434

Title of Research Paper : Cﬁstomer Satisfaction on After Sales Service :
A Case Study of Subhachai Electrical and

Communication Service Center in Bangkok

Author : Mrs. Sasithorn Chayaniyayodhin
Degree : Master of Arts (Social Development)
Year : 2003

This study has of two objectives which are 1. To study customer
satisfaction on after sales service for electronic products of Subhachai Electrical and
Communication Service Center in Bangkok. 2. To study factors which relate to
satisfaction on after sales service of Subhachai Electrical and Communication
Service Center in Bangkok.

Framework of this study, independent variables are gender, age, educational
background, occupation, income per month, product brand name, product type,
place to buy product, product durability and cause of making a decision to use
service. Dependent variables are satisfaction on seven aspects that are 1. staff
2. location. 3. facility and speed 4. service information 5. service é')éf)ense 6. service
quality and 7. service coordination.

Sampling group for this study is 120 customers who used after sales service
at Subhachai Electrical and Communication Service Center in Bangkok.
Questionnaire is used as a tool for this study. To collect data, questionnaires were
sent to the sampling group. Frequency, percentage, average, t-test and one way

analysis of variance are used to analyse the data.
Finding

The study result of customer satisfaction on after sales service for electronics
product: A case study of Subhachai Electrical and Communication Service Center in
Bangkok is found that overall is fair, its average is 3.31 from 5. Considering on each

aspect, it is found that staff aspect is most satisfied with average of 3.77 while other



TE 148434

aspects are fairly satisfied. The average of Location aspect is the least which is
3.37.

The result of hypothesis test is found that variables significantly relating to
level of satisfaction are age, educational background, place to buy product and cause

of making a decision to use service. However, other variables are not found relating

to level of satisfaction.

Recommendation
1. Adequate car park should be provided for customers.
2. Product delivery period should be fixed. In case of any delay, the
customers should be informed in advance.
3. All repaired products should be inspected before sending back to
customers.

4. Service procedure should be suggested to customers.





