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The study aims at two objectives: 1) to study Premier personnel's acceptance of
the electronic commercial system (E-Commerce); 2) to study factors that affect their
acceptance of E-Commerce. The study used 218 Multistage samplings and
questionnaires as an instrument to gather data and analyze the data using the Pearson
correlation coefficient and the Point biserial correlation coefficient. The result of the
study is as follows:

Most of those questioned were women aged 26 to 30. They possess a
bachelor's degree, hold an executive position in marketing, have job experience from
one to four years and eam salaries of more than 23,001 Bath a month.

The samplings' level of acceptance of E-Commerce in their thinking is moderate
and in the operation high level.

Circumstantial factors are knowledge and getting E-Commerce informétion.
Those questioned are very knowledgeable about E-Commerce and getting E-Commerce
information at a moderate level.

Factors that have a positive effect on the Premier personnel's acceptance of
E-commerce are knowledge and getting information. Factors that adversely affect their
acceptance are age, the number of working years, and the department they work for.

Suggestions from the study:

1) Departments that play a role in promoting the use of E-Commerce should

organize training for their executives and staff to create understanding and knowledge
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in E-commerce, as well as appoint or hire consultants to provide information on trends
and development of E-Commerce.

2) Restructure the organizations so that they will be able to use E-Commerce
efficiently without duties overlapping.

3) As using E-Commerce involves every department, high-ranking executives
should give full support to it by providing an adequate budget, a big enough working
force and seek cooperation from all depariments in order to be successful in
using E-Commerce.

4) Provide evaluation after using E-Commerce for some time to find flaws and

problems that should be corrected and solved.





