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The study was conducted for the following purposes : 1) to find out Thai
products consuming behavior of youth in Bangkok Metropolitan 2) to identify the factors
related to the Thai products consuming behavior of youth in Bangkok Metropolitan. The
data were collected from 188 students of Siam university and Rajabhat Institute
Suandusit. Questionnaires were used to collect the data. After which the data were
statistically analysed by frequency, percentage, mean, standard deviation, t-test and F-
test.

The results of study reveal that :

1. Most of students were female more than male. Age 19 years. Number of
government university and non — government university was equal. Income between
baht 2,001 - 3,000 and have family members between 3 - 4 people.

2. Thai products consuming behavior of youth in Bangkok Metropolitan was
found to be at high level.

3. The factors found to have a significant relationship with Thai products
consuming behavior were sex, university, income per month and positive attitude of Thai
product. The factors found ‘to have no significant relationship with Thai products
consuming behavior were age, family members, the relationship in family and inform

behavior.

Recommendations.

1. Advertisement through various types of media, e.g. television radio, should be
encouraged to all Thai people to increase the consumption of Thai products.
2. The government must continuously support Thai productivity in term of quality

to reach international product standardized.





