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The purpose of this research was to study the decision making for the rent digital of
the consumer banks ; to compare the decision making for the rent digital of the consumer
classified by the banks size, and to study the relationship between the factors affecting the
decision making of the consumer banks and the decision making for the rent digital of the
consumer.

The Target Population used in the study comprised staff for tne rent digital in the
international technology or computer section of the consumer banks of TOT Corporation Public
Company Limited comprised the director of department, the manager division and staff of 19
barks ; to comprised 3 sections by the banks size comprised 89 customers. The instrument used
for collecting data were questionnaires consisting of four sections : personal data of the
conswuners, and the decision making for the rent digital, the factors affecting the decision making
for the rent digital and suggested. The data collected were analyzed by percentages, arithmetic
mean, standard deviation and Chi-square - test.

The findings of this study revealed that :1) the consumer banks still need the rent
digital of TOT Corporation Public Company Limited. 2) In Comparing the factors effecting the
decision making of the consumer banks classified by the size of the banks, there was no
significant difference in opinions on the decision making. 3) The factors affecting the decision
making for the rent digital of the company services related to the decision making of the
consumers at .05 level.

The results of this study suggested that the error circuit have to be improved service
by representative. The rental afforded them who those customers of TOT considered suitable
price in quality digital systems. The service center is being improved fast immediately, in order to

digital system of TOT and reorganization to small is efficiency.



