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The Objective of this rcsearch were to study the level of cusiomer’s satisfaction at
service shop of Advance Info Service PLC. In Phayathai Area to compare the satisfaction of
customer in Service shop. The data of ihis rescarch were collected from the qucstionnaires
rewrncd by 400 customers and then collected by method accidental sampling the information
was analyzed descriptively by using percentage, mean, standard deviation, t-test and F-test
one way Anova.

The result showed customers satistaction in service shop of Advance Info service PLC
Phayathai Area in level high. The customer Satisfaction has three important items. First, they like
to take care polish and good relationship. Second, they have satisfaction about staff and time
working hours.

For the hypothesis test, it had been revealed that the sampling with different  Satisfaction
of customer to shop between gender, status, income aid frequency. While sampling with different

age, education, occupation and time being customer had no different in Satisfaction at level .05





