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The purposes of the study were to study passengers’ opinions on marketing strategies of
Japan Airline Company and relationship between personal factors and passengers’ opinions oﬁ
marketing strategies of Japan Airline Company. The research areas concentrated on 5 main
aspects : 1) general services, 2) air services, 3) prices, 4) distribution channels and 5) marketing
promotion to find out relationship between personal status of passengers and their opinions on
marketing strategies of Japan Airline Company.

The subjects of the study were 265 passengers of Japan Airline forni January of
February 2004. The research instrument was questionnaires. Percentage, mean, standard deviation
and Chi-square were analyzed by SPSS Program and used for data analysis.

. The findings revealed that :

1. According to passengers’ opinions on marketing strategies of Japan Airline Company
for all 5 main aspects, the overall states of all strategies were at average level. The findings in
each aspect could be described as follows :

1.1 General Service strategies. The overall state of general service strategies was at
average level. Opinions on ticketing service were at high level while those of Limousine were at
the second high level. As for opinions on duty free service, they were at low level.

1.2 Air service strategies. The overall state of general service strategies was at
average level. Opinions on customer service were at high level while those of modem in service

were at the second high level. As for opinions on entertainment service, they were at low level.
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1.3 Prices Strategies. The overall state of strategies was at average level. Opinions on
purchasing convenience were at high level while those of payment convenience were at the
second high level. As for opinions on price of duty free items, they were at low level.

1.4 Distribution channels strategies. The overau- state of prices strategies was at
average level. Opinions on Interet service were at high level while those of access to ticket
outlets were at the second high level. As for opinions on service direction sings, they were at low
level.

1.5 Marketing promotion strategies. The overall prices strategies was at average
level. Opinions on brand images advertisement were at high level while those of guest lounge
service were at the second high level. As for opinions on price reduction and free gifts, they were
at low level.

2. Relationship between personal status of passengers of Japan Airline Company and
passengers’ opinions on marketing strategies of Japan Airline Company. The overall state of the
aspect revealed that : Personal statues of passengers was not closely related to opinions on
marketing strategies of Japan Airline Company. However, sex was related to services strafegies
and ages werc related to distribution channels strategies. Moreover, level of education was also
related to air service strategies and types of careers were related to marketing promotion
strategies.

3. Hypothesis Testing Results. Personal status of passengers was not related to

marketing strategies of Japan Airline Company. Consequentiy, the hypothesis was rejected.



