214657

N 2 7 A @ o ¢ 4 o & = o
mseonuuuFeiud lamed onsissnduwiuisuseiduasosdadth (deo) §iduld
o (Y] o -~
fvuaiagdszasalumsite 1B 3dszms de
A Y 7 a < A gy v o & 7Y o ¢
1 eeonuuuaiwassadeiu ldmees  ieldlsemduiussusenquasesdal
ih(de)
] a g Y o Y A Y
2 emanuAaiuvesdidey  Tuammsesnuuunafnaulawon  Tudw
w o Y @ da 9 a a)
ausny quasesdadith uazludwdmmsmsosnuuuniiiln
] @ v Y Y ¥ ) A a
3 evnszdumssud  wazdwanudhlvvosnguithvine  awnassludaiun
¢ = < 4 o w o 4 w o
Tames flFdudersznduius sussnduasesdnithedo)

MrualsznsLasnguAIBg

v 1
S T o

- 4 v
dszans leun dnGeu uaziemwy fldugvesedeluwaiun IndSatuiun

o3 ¢

@ o & 4

w ¢ 4 ¥ 9 l iy v g o y 9 vy
oyimiiugdaithgnadeldun wythumama vyidueedslad vy ianuuewdia najihu

P= BN 1 @ 4
Ay wazthulsgudud o.guade ey
y [ ] ~ U w A o @ Y o
ﬂQNG’\%@ﬂN 1o ﬂquum‘mu HazEy1Ivu Lﬂumgmummﬂﬁzmm 1“]5‘}’1ﬁﬂﬂ1§
HoNNguAIDENe  1ABIBUDE19I1Y (Simple Random Sampling) 117U 100 AU
aa/‘ 9 4 03)' w a a 4 ¢ A v w o
ﬂJHﬂ'\ﬁﬁﬁNﬁ‘jﬁﬂlmgﬂfuwmlﬁﬂﬁf]@ﬂ!tUUﬁQWiJWI‘IJﬁM@ﬁ L‘W@ﬂﬁﬂﬁg%ﬂﬁuwu?j
I'd v =5 = = = '
sussAguasosdadih (o) Aivvl¥nsenunanuie wasnguijves uiEm 1038 Yszmelng
o ' .. . . 4 [ =
INA (Grey Thailand Advertising Agency .1990.Creative Training ) 13 SYNANTUHNTIUNUNGHY
[ o o wey = . .
¥93 aan1iad U5z 3 lo5u( Laddawan Prawtyotin.2000. Poster Design : Ten Ways to Make Good
4 =3 A 3 dy 11 o
Posters) 1950900390 14 lununsetl  Jsgaeuludsupusisveslilames wazuuumounmy
w a 4 v ¥ 1 Y ' . . A uly
seauanuAamiuly 10 dwldud Aulaaaudzgani(Outstanding& Eye Attention) 00013 14

% [ = 9 4 ]
§@191( Communication & Clear ) 1$119470 (Easy to Understand)  SinmnuAaadwassaudanval



214657

(Creative Idea)ﬁmmmmm ( Aesthetic) %ﬂ%ﬂ@s‘l}(Can Memory) U0 sziule (Appreciation) i
mﬂﬁﬂ‘lﬂﬂi( Unique Design) ﬁuﬂ@}ﬂfﬂ ( Stimulus &Convince) tazuodlanluidd ( Be Positive)
JsziiiuTao fBre 3 Suean 6 v 18ud fdvmyedndumsesnuuunsiiinlawan 2
nu éfs%enmfgé’mmﬁmg%”aﬁé"mmmﬁwiﬂw 2 mnasdiFernaduinms mseenuuy
A3MN 2 MY

u’zj (Y [ Y o 1 o ' A = o ¢ g Y d
Tumsgrumssud fuanudrlvvesnguiiedis ninmssludsinildanes AlHily

=

dotsznduiug sasedduasosdaithede) nsosdiofildlumsivy fe TlawmesAuuuuving
959 (28 9.4 x 40 w.41) n¥ounuvaeuny hldSauanslingungudlodie $1am 100 Au)
&R nioupsudedmiudiouuuasyniy

msnneiteyald aunde sufsauumnasgiu uazmisons

INNITITENUN

v 9
@ LY °

— T i3 ¥ i \ ar &
wavinmsdszdiu TaongudiBoamais 3 Sudmau 6 i BAunaes iy 4.11 &3

Q4

nueANIIwavesmsdsziiu TavsmvosnguiiFernylugnadueglusedy ang

= o @ v ' o 9
Waﬂ’ﬁﬂjglmuﬁgﬂﬂﬂ'ﬁﬁug meﬂ’ﬂm*"ﬁ'ﬂﬁ)ﬁumﬂquﬁ’mm& 1IN 100 AU Iuﬂ’]Uﬂ'J']ll

I=} t

] 1] 4 < a L4 e
vhaule  dnudhledwdeds ldasalsadu  dullanufeadieassn Suliqualidselomin
o 14 9 = v a YR o & R A 3 Y =2
pousuld  Afausegslldanuaszminuasidndiiindefanssunnufey nasaulinuIY
= 8 = 4 ¥ ot oo & ¥ o~
qunsomansuazadslumsfens Haundoniiy 432 demneanud wasamsdsziinees

aguithmine Tassawluynadiu eglusedu aun



214657

This research to design and development Poster Design : AD Campaign for Wildlife(Tiger)
Conservation . To have three objectives are under considerations as
1. To design and development Poster Design : AD Campaign for Wildlife(Tiger)
Conservation.
2. To try and find out the opinions of 6 expertises are professional and expert in Graphic
design , in Wildlife conservation and Graphic design’s professors.
3. To try and find out target group’s perception. by Simple random Sampling 100 students
who live near around Phuluang Wildlife Nation Park Loi Distirct are Tonwtad ,
Loiwangsai , Koknonghaw , and Sricharoen village Loi Distirct Thailand.
The research methodology has three steps as
Step 1, Create and Design Posters was considering in Theory of Grey Thailand Advertising
Agency.1990. McCann Erickson Worldwide.1990. and blending with Laddawan Prawtyotin.2000.
Poster Design : Ten Ways to Make Good Posters were Outstanding& Eye Attention , Communication &
Clear , Easy to Understand , Creative Idea , Communication Arts, Get to the Point ,Tell the Truth &

Get Benefit , Convince to be Concern , Aesthetic , Can Memory , Appreciation , Unique Design ,

Stimulus &Convince , Be Positive
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Step II, Development for 6 Posters, Researcher created tools of research are Questionnaire
and Sketch Design Posters 2 alternative designs evaluate by 6 expertises are professional and expert
- in Graphic Design, in Wildlife Conservation and Graphic Design’s Professors.

Step III, To try and find out target group’s s perception, target group was
100 students who live near around Phuluang Nation Park Loi Distirct Thailand are Tonwtad,
Loiwangsai, Koknonghaw, and Sricharoen village Loi Distirct Thailand. Tools of research
methodology are a prototype of 6 Posters( size28 cm. x 40 cm. ) and questionnaire. All of target
group audiences saw 6 Posters to consider and answered questions and write dawn in questionnaire.

Analysis, collected data were analyzed by SPSS program statistic tool were composed of
Mean , Standard Deviation and Percentage.

The results are:

Six expertises evaluation Posters AD campaign in 10 factors were Outstanding& Eye
Attention , Communicatioh & Clear , Easy to Understand , Creative Idea , Communication Arts,
Get to the Point ,Tell the Truth & Get Benefit , Convince to be Concern , Aesthetic , Can Memory ,
Appreciation , Unique Design , Stimulus &Convince and Be Positive average 4.11 this meaning is
very good level.

The result of target group’s perception, students 100 persons evaluate in 6 factors
were Get Attention to the Point , Easy to understand ,Creative Idea , Function Tell the Truth & Get
Benefit, Convince to be Moral Concern ,Communication Arts aesthetic average 4.32 this meaning 1s

very good level.





