UNAALD

T 148448

2 ™ Py o a o dea
samainus s verundvoninAn ¥ IInnduhildedud Ine  Anvunwe

P U LU PRR B ARLTLY,

B-
<

Hogiau s wenaviug dgygyadeen
vor3Igean : fatlmarsumtndia (anndanu)
Parsfnm : 2546

a4 ' .
nmsfnyudesil idagiszasd fle
d v - o a v dat 1 -
1. WeAnyvrundveninfnyuniinndvhiidedudiing
A [ 4 A 1 [ 4 - o o A + -
2. wefnmilaivhiieninadereundvenindAnyuminndvhiineduding
J ' : - 1
3. medAnwilgmeans q samauamanaz IEnmaud lvilgmdudi ne 1Rede
MuITEIATuABINgNI I8l
o d -3 o - v Y
umsAnwnisil 1Anusausndeyanninfnuumiimundvvesssumauay
9y »
- W 3 ° « A
umInnduenyu uisay 150 ausanduinauiadu 300 au Wavvaevonnhunissde
-] a U4 aa a an a
umanusvudeya uaslinnsideyaTnolfad@iFms suvmaraddiBaeynu
o d
wamsfinwag1ddadl
1. dnvara veanguaaediadiuIngjiumenno fergszning 19 203 dada
0 : P - o » ] N
fAinwegntin 1 glduuuAneglungamna fnulddedion iy 4,000 vm finamdnaw
A «~ ’ ~
Whunvanudud nvegluszdugs
o - LY - [ All L. - o - 0 [
2. Yiundvearinfinyuminndvniidedudi Ine lunmaanilvieundejlusedy
thunan
o d \d o - * - ¢ J ] o A
3. ivivhiioninandenrund 1dun glduw uay nulddedou dauilviviimie fie
o a Y d v a 1Qa a ' W - v
e o1y TulmaAny umInnds uasnudinvadududi Ino hiiidninaderrundvenin

fAnymminndy
A o ar - o~ o o
4. deusuuznnmsfinnding fe fannguninvesdud Inuldhiafouiudu

4
fMaadszme Tavwannguamidgetu uasmimuasmldimnzauivgamin Tuduns
¥
- L ! - L -« « &
penuuHaAS nasdua iy dihinesnuuumniu Tavesnuvuldiumivuaraavanie

[ a
dluyadsganiuaulwarasuausinnudeinisvesduilnn



TE 148448

1. to study the attitude of university's students toward Thai products

The objectives of this research are

2. to study factors influencing the attitude of university's students toward Thai

products ‘

3. to study problems and recommendations about Thai products.

The data were collected from 300 students, 150 students of each one government and one
private universities : Chulalongkorn University and Bankok University. A questionnaire was
employed to collect the data. Descriptive and inferential statistics were used for data analysis,

The research findings can be summarized as follows :

1. Most of the samples were males, aged 19 — 20 and were studying in the first year,
Most of them live in Bankok and have income lowest than 4,000 bath. The mean score of their
Thai products knowledge and understanding was found to be at a high level

2. Attitude of university’s students toward Thai products overall was at moderate level.

3. Factors influencing the attitude are hometown and income per month. On the
contrary, sex, age, year level of which they were studying, university and knowledge of Thai

products were found to have no influence on their attitude toward Thai products,
4. Important recommendations are up list Thai products status to be as qualified as that

of other countries® products by improving quality of Thai products and setting higher price. For
products design, emerdenge of more designers should be encouraged in order ta have modern and

attractive products captable of drawing interests and meeting customers’ demands,



