«

=3
e
a
>
s
=
2
=4
e
c
M
«
c
5

Wayarwidy dinanuan

v

o~

ot

o B e
184

B 00
i oo R

7.

N

o
-3
=
&
3

" on mEr s
N TV

T A T™aT
; At 2 N
pt ADSDisi

ol

o
i




EO075150

vasmyarmidy dnnemamensamsiiuuiend

Wy

THE RELATIONSHIP BETWEEN ARISTOTLE’S RHETORIC
AND TENSE CHOICE IN CEO LETTERS

MISS SAIFON SA-ADKAEW

A THESIS FOR THE DEGREE OF MASTER OF ARTS
KHON KAEN UNIVERSITY
2011



THE RELATIONSHIP BETWEEN ARISTOTLE’S RHETORIC
AND TENSE CHOICE IN CEO LETTERS

MISS SATIFON SA-ADKAEW

A THESIS SUBMITTED IN PARTIAL FULFILMENT OF THE REQUIREMENTS
FOR THE DEGREE OF MASTER OF ARTS
IN ENGLISH
GRADUATE SCHOOL KHON KAEN UNIVERSITY
2011



THESIS APPROVAL
KHON KAEN UNIVERSITY
FOR
MASTER OF ARTS
IN ENGLISH

Thesis Title: The Relationship Between Aristotle’s Rhetoric and Tense Choice in
CEO Letters
Author: Miss Saifon Sa-adkaew
Thesis Examination Committee Assist. Prof. Dr. Sripanya Chaiyai =~ Chairperson
Assoc. Prof. Apaporn Chindaprasert Member
Assist. Prof. Dr. Sasi Jungsatitkul =~ Member
Mr. John Charles Draper Member

Thesis Advisors:

Advisor

Co-Advisor

(Assoc. Prof. Dr. Lampang Manmart) (Assist. Prof. Yaowalak Apichatvullop)
Dean, Graduate School Dean, Faculty of Humanities and Social Sciences

Copyrizh* :f} hon Kaen University



oy azeauda. 2554, anuduiusvesfatzmslvurlemumnfavesesalafaiy
= v d a a a ¢ |a
m3taenly Tense Tumauoinlszsrunssumsuims. Inondinusdayan
Aadmansumitingia a1913MEI09Y TUNAING1dY INIINIBBVOULAY.
da a d v a ¢
o11sENYInUINeniinus: wet. as. AR Jeadadna,

Mr. John Charles Draper

E 12183

awv [ °

v
4 a a o
Tuaidel fAvefnuadusindszsmnssumsuims luswanulszstlveausin

-

1 4 LYY 4 L4
seranlszinaniiyedoalusududug veelan iNomanudunusvesnisidenld Tense
v a a a 2 9 . 2 @ 4
AuAsms I lemunuifaveseiaTada (Aristotle’s Rhetoric) Fa1ls1ngdanulumdy
MNUSTHIUNTTUMTUIMS

v
355 T lmununfaveseTalai@a (Aristotle’s Rhetoric) Usznouduauds
nande ms Wil lasaaningedovesfiiou (Ethos) msTiiurnlelasmsldingua
< a 4 1
J01M3939 (Logos) oz ms T leTasmsidrersualvesdsu (Pathos)
‘§ ga o v R a A 9 [ @ A
1eannEITeasEHIindaIngailynilunisiden 1y Tense lunmu1denguueninsou

ya o v

Ine Avedajuauouuzuuamanm@ulumsaou Tense lunuuiduiussuninlums

9

T ledenan

n’: awv o ' 4 L4 a 2
Tuduneuusnveamsie fdenuilomuesmduninilsesunssumsusnisdagn
aa Jdq A a o 9 1 1 ag Y 9
AN IuY w.a. 2553 sauduniiy idigawnguiins Waninle Eros, Logos uaz Pathos
[ 3 v awv 9 d' A 9 ' ad o U a sld' L]
nasnniuinde ldmanudvesnisiienld Tense luuaazds laniunguniowineglu
[V [ Q’l‘ Jaw a '
UsglvAndn (Main Clause) 1azoyyszTon (Subordinate Clause) HAIINMIUGITETINTIZH
v ) ¥y
wemluszavss ToameeTuioiinnuminouazms 19 Tense nuuiugumivayuisng
TWurnleedls
' v o ' aa ' o
faudanuduiusseninemsidenld Tense uazisms udalalildiduuy
2 & ' a ¢ = ] Y d " ) o
HHIADMHA LANAYDINITAATIEHNIANNAVEY Tense Nuaasldmuiinis14ilegiuna
{ 4 . a y a
(Present Simple Tense) WINNGAlUAITUNINYTTHIUNTTUAITVINIT uazilloRITaNN

a - 9 : ad A = 9 ] U o v
llEU‘UL‘YIUUﬂ‘lSmE]ﬂI‘B Tense YDINIAINID W']J’J'll)ﬂ‘lilﬁﬂﬂﬁl‘lm'lﬂ Tense SUNW]U‘B?ﬂmMﬁ&’

i 4
v A

R



il

E 12183

fimsldouaanaund (Future Simple Tense) wnfigalums Iurhalalasany
rn¥edovesdiiou (Ethos) in131deAnnta (Past Simple Tense) mnfigalums Tuthale
Taens1imanadomaeds (Logos) unxiims14ilegiiuna (present Simple Tense) mniiga
TumsTiuinlaTaonisidhersuaiuesdoru (Pathos) uazdanudnilums W le Tae

] Y 1w o o

A FRABYBIIAIbY (Ethos) innuiAuFaveams1dilagtiuniaauysel (Present Perfect

2 d' ' 2 o oo @ oa a ¢ A
Tense) Faiilu Tense ignwuindhuilymmilsdmsuminGon'lne uaznamsiinsieidonily

v ¥y
szAvsz Toainunuanaldiiuiianumunonazmsl¥  Tense nuuiugumivayy
aeandesuIzms WanTnlwdanan
a ¢ > ¥ I 4

HAINNITAUATITHNIANINDYEY  Tense azouliiiulumdusinilszsy

N33MIVINS TunTiluvesnnuduiusszniamsidenld Tense uazdsns Tundiale
i d b4
ALLIAAYBIBIT IAIAD (Aristotle’s Rhetoric) AZHANNMI AT IZHIHOM Iuseduse Ton
4 ¥ d 4 y o o Yy o
NansnuaasldiuhanumneRugnuazms g Tense wuwialilmivayuaeandesy
ad Y 9 o v
M3 i lsdsnan ,
¥ ) 4 o v o A ¥ aa £y

anuilvednasouaguineTuauduRuTveans@enld Tense uaz3imsTily
EY a a : a . ] Yy <
unlammnuifaveseialala (Aristotle’s Rhetoric) x40 1RdSourlszaunididely

b Y 9 L | ] a
ms 1 lums Wanhnlveduiiyejamnouasiinnumine



Saifon Sa-adkaew. 2011. The Relationship between Aristotle’s Rhetoric and Tense
Choice in CEO Letters. Master of Arts Thesis in English, Graduate School,
Khon Kaen University. |

Thesis Advisors:  Asst. Prof. Dr. Sasi Jungsatitkul, Mr. Jphn Charles Draper

ABSTRACT ]
E 12183

This study examines the relationship between tense choice and thé three main
persuasive functions suggested by Aristotle, Ethos, Logos and Pathos (Aristotle’s
thetoric unique to CEO letters genre) in CEO letters taken from the annual reports
from some of the world top-ranked multinationals. Realizing the serious problem of
English tense use in Thai learners, the researcher aims to give recommendations on
tense teaching in relation to the persuasive functions, in addition to general tense
teaching.

Using ten CEO letters published online in 2009, a quantitative analysis was
conducted to examine the frequencies of tense choices within each mode by counting
the finite verb forms in main and subordinate clauses. Before this stage, the contents
of ten CEO letters had already been divided into the three persuasive modes, Ethos,
Logos and Pathos. A sentential analysis then followed to explain how the basic
meanings and uses of the dominant tenses, which are described in general tense
teaching, serve the associated persuasive functions.

Even though there is not a one-to-one relationship between tense choice and
persuasive functions, the results of the quantitative analysis reveal the dominance of
the present simple tense in the corpus. In addition, according to the cross-mode
comparison, each persuasive mode has a preponderant tense. The use of the future
simple tense dominates in Ethos; the past simple tense dominates in Logos; and the
present simple tense dominates in Pathos. The use of the present perfect tense, one of
the most difficult tenses for Thai learners, is mostly used in Ethos. In addition,
sentential contextual analyses were conducted to explain the relationship.

The results of the quantitative analysis show that there tend to be a
relationship between tense choice and Aristotle’s rhetoric (persuasive functions) in

CEO letters. In addition, the sentential contextual analyses show that the basic
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meanings and uses of tense choice as defined in general grammar serve the persuasive
functions. In other words, the contextual analysis also emphasizes and clarifies the
relationship between Aristotle’s rhetoric and tense choice in CEO letters.

A thorough understanding of the relationship between tense choice and
Aristotle’s rhetoric will help learners achieve meaningful and purposive language use

for persuasion.
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