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The objectives of this research are 1. to study the meaning of consciousness in
rendering service according relevant people’'s perception , 2. to stydy forms of
organization’s promotion of consciousness , 3. to study the supports of family , community
and society in conseiousness promotion , 4. to study needs for promotion of
conseionsness including recommendation for promotion of service conscionsness .

Data collection is done by the in—depth interview technique coupled with non -
participant and participant observation ; in key—informants were interviewed in—depth for the
matter . Data collected were latér analysed with logical context description and descriptive

statistics .

Results of the study can be summarized as follows :
1. The meaning of “ consciousness “ perceived by relevant people is those with
critical mind , ability to classily things rationally , loving and sincere in rendering service ,
good thougth , good deed , seriousness , determination , sacrifice , endurance and loving

to work with profession ethics .

2. Forms of consciousness promotion within an organization for personnel
development are many , e.g. ., training for mind development , participatory training , study
tour , academic meeting , rewarding and punishment .

3. It was found that the family , community and society support the promotion
of consciousness .

4. There are needs to promote conseiousness among personnel , superiors ,
and the organization including outside inspection and evaluation .

5.  Problems found.are unclear work system and target , lack of consciousness
among personnel is evident .

6. Forms of consciousness promotion suggested by the researcher in the
positive sense invole the person himself , the family , friends , organization and the

patient’s satisfaction .





