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Slow Tourism Attractions Development in Upper Northern

for Elderly Tourists

=
Tasan1seesn 2
[=Y ¥ L d' =
msdsziudnaninmsnaianaungumintrtono Uy

#UY Slow Tourism d1H3UINNB AN IR 3018

Tag

IUNSINT 1FUTAS Laznme

v

AN UVYAIAY UH1INY1Q LTI 11

TasunuganyunsITeIn duinnuauensTUMIINeuINa

Q

2555



¥olnsan13iaw nsdsziudnoninniseaaianaane’lusiamiloneuuuLUY Slow
Tourism d 3 UinvouneIfgI0y
Slow Tourism Market Potential Evaluation in Upper Northern for
Elderly Tourists

MelAuNUIUIDY AMswauuraouneslunimmileneuuULUY Slow  Tourism
dmsminnounoidgeony
Slow Tourism Attractions Development in Upper Northern for Elderly
Tourists

Yo XY o o a
Ta5unuearyumsIdedszdin 2553 1mnEU 753,500 UM
o a v =S A a o a w d‘ A = A a
52EZNAMMSIVG 1 1) 2 180U (5UMINTI0I0 1ADY INEI6Y 2553 D9 IABUNgUIBY

L

2554

o A a o ar I =) an @ [ v A) =4 o
AR UHUNII IV UAIVUNSIAT 1B05T5 , WIoRUNIA IUR’, U19g50 Yy ywad

3

@ a 'd
UIINTITIU FIVNT, UNRAINUNBUN VAL
UNANELD

X el s A a o ' P
msAnuil Biaguszasamie 1) Usziliudnonmmnianisaaiavesnmsneainedlu
MAMIDADUDULUY Slow Tourism FIM5VUNNOUNIAGIDIY UAL 2) LTUBUUINIINIG
WAIIPAIAMTNDUNGLY Slow Tourism AMS VNV UNINGI0IY
o a av g av a o [ Jd Y a ' ~
mMsantiumseumsIvoridisne lasmsdumuaigilszneumsgsnaneaine)
v aa @ ' = 4 a Y o
HazHUIBNUANITBINUNINEANE) Nedsziiudnonmnenmsaataluduaniumsol
@ v @ @ < o A 2 ' a
mlduazanimmsutadu uazdunusiinneuioadgeergnasd Inouazyiaiemnans
neANIINMINELNu Azl suiualszaunmensamanisnouneveIN MDA UL

KXy Y ¥ o A o o ¥ @ ' - A
"‘If\ﬁl'f)ﬂ;l'aﬂvlﬂu"llﬂﬂﬁZ'JJ'.]’GLW'O’GQV]T‘\Jﬂlﬁuﬂllu'n’nﬂﬂ"IiW%luWﬂﬁTﬂﬂTiﬂﬂQlﬂU?iT«lﬂWﬂLWuf]

ADUVUUVL Slow Tourism dm31INNDUNBIFGIRY

v
S o

wamsanuwu Jesenilinansgnuaednonmmsieuneinamilensuuund Ay

A o A Y P v A o Yo ~ A 4
ke ﬂ%‘ﬂ&ﬂﬁm’ﬁ)\‘] llﬂuﬂ L‘Hv]f‘n‘jmﬂ’ﬂuuluﬁx‘l‘ljﬂNﬂﬁLll’éN ‘V]ﬂWUﬂ‘YIENmU?‘lnﬂﬂ’ﬂlll“BmJu

' aair1svIs§Ine umanedevhsoamesyu Ins. 0 5320 1800-4 Ao 1421
*1U3ENBenz 0@ 1N, 0 5321 6427

P anniudtedenuy un 1 Ineausea v Ins. 0 5394 2571



uNUaIUAe: Msaumaaieuiiod lunimmileneuuuuuy Slow Tourism dm3ytinvieuny g gey

@ v Y a Y [ TP=N a o 0 3 ' Y 0 o
luanudasany Jasuautasyane laun AU IMANIIMIU dawa liinnouny?

L =Y A ) 1 : Q' 43 = d’ s U " T d'
g1aeana Igaelunmsvesioniuiu anwiesygnansyasaldana ldinneune I

= @ o @ 1 9 A X v Y o o Y L]
"l'nﬂllﬂ'nllizllﬂﬁg'lﬁcluﬂ‘]i%U%']Uml‘lfﬁﬂﬂlwu'ﬂu ﬂﬁ]ﬂﬂﬂ'\uﬁQﬂﬂJllazjmi‘Iﬁijn "lﬂuﬂ !lu’Jqu

= o

2 X o v v o a Y = Y
MsuIuYeIswIulszrInIdgeeiy Inavi Itaaiainneuneadgeergiuud Tuy
wiAnlalusuina @IUNINOINTNMsNDUNDINAIRA 7D LUAINDUNINIBITUHIALAL
UYAIMBUNOIMTAUTTTY FeTNsndaramsuionneud9azaIn UNINTIUNDUNIN
MAINMANG UAVIATZULYUAINIDTUNA LAZMIWAIYAAINTE3 1A INNA1INABINIT VDY
=1 ' =1 af A [ a [ - b
aoilsznoums uazasianuIwlatlunisuisvesgsnamneanel lunaisaiu
TuEIuvBIngAnNITUMTNDUNBIVNINN BRI Inolazy1Ia191IATIn
9y <R o A ' J ~ = [ 9 ' ' ' a a @
anwananu luisesumamouiionnauls oulaun uMamoUNUIMIBITUFIA LA IAUTITY
pananaanuluSean1smidoyaiieuNun1s e U N15teNIWAUNIL uas
@ o J a @ ' ~ ' ) =1 '
Taguszasanianisvieuiion Wnvioune1 Inonazraalszmatinnuniwe lawinae
¥
' v a @ o ' @ o ] ' a
AT LAUNIINITARIANIN A IUNDAN N 51771 FOINIINITIATINUIY NISTUATY

MIAAIA YARINTH IRUINIT ANHUTNIINILAW HOZNTZVIUMS IFDIM3

ummamiﬁmummmﬁ'uﬂﬁﬁuﬁuammw%’ammmsvim&ﬁmmﬂmﬁ@mu‘uu

Y a

4 g ' = @ ' = 4 '
weiluganueiatenemsneunoiveninneunuIgae1y ATITUFIANIANULAZUNA
= Y o agaa o a ' Y| v A ' (Y ’ = Y '
Souiimusssuinsisnnainnae lasingudhvuiondn Ae nquiinvieaunesaIne laun
ARUAIT NI HAZNGUUNEININT BI31UBININIT HATNGUUNNOUNBIBIIAIA

9 ' U @ v a a a a 9 a Y o ' a a
18un nquilnveunednnnIvylsduaznidewsnm luamundndusiniamsneauneil
A 2 ' 4; A a [ adda
danagalantemsvieuiiod fie ANWIRNNYIEISUTIA  TAusITH ADFIANinanna

. U o ay L4 ' a ' { 4
AAUTnIUIUNI UM sz iamadninaz Jusuaa dIufINISUNMIIBUNIINHING

o

) Y Y a y A =2 addaa Yy A& a

Vgaey Taun madnsnlszmiieddy MsfneIIngIANDIDU NINTIUNIMTUT HaL

nanssuBIguam Imsmmuasiauiegslelduuines Tasmssmuasimaungugnii a1y
¥ F4

F291701 1505 19 dIUAA FBININIITATIMUIBTININIFE TAsAITUATHIUAINA 1IN

) Y

U a ~ @ o Jd 4 '
mMsaaa Imsdadiunsamanditedgeeignanms lavan uazilszndunusiudenisg
" ’ v ’
swdamsduasunsnoiegelainneans Tmswannyaansg IMusmsnsluSesves
¥ ) Yy ' Yy Y ' =
anu3lumsquadgeoty anuidiunwaelsana uazms Ivdeyadiunsneuine?
YsvlgednvazmenmenimvesnmsiesiodIiiminzay Wwannnszuauns MU nsme
¥
$1U0ANUATAINUNRFIBIY NIVTMsvudaazsIeaNuazaIn umsidudos vSns

JoyamsaumanImsneuied uazniuGosnnuilaoany

G082



Abstract

Subject : Slow Tourism Market Potential Evaluation in Upper Northern for Elderly
Tourists
Project : Slow Tourism Attractions Development in Upper Northern for Elderly Tourists

Research Fund for the year of 2010: 753,500 Baht

Research Period: | year - From April 1",2010 to April 17,2011

Researchers :  Jpnjit Thiensiri, Chantawat Wandee, Suree Bonyanupong, Korawan Sangkakorn,
L

and Pimchanok Nakakate

The objective of this research are 1) Evaluate the tourist market potential in upper
northern under the concept of “Slow Tourism” for the Elderly Tourists and 2) Propose the “Slow
Tourism” for the Elderly Tourists development plan to tourist market. This research was
conducted as a survey research by interview Tourism Entrepreneurs and agencies which related to
tourism in order to evaluate market potential in general and in competition situation. Interview
both Thais and foreigners’ elderly tourists on their travel behavior. Evaluate the combined tourist
marketing of the upper northern. Compile all information; prepare to propose the process of
“Slow Tourism” for Elderly Tourists Development Plan.

The results of this research found that the main factors which effect tourist potential in
upper northern are: the political unrest which caused the insecure feeling, economic factors i.e.
the strong value of Thai Baht causes the tourists to spend higher cost, the economic slowdown
causes Thai tourists careful in expenses, social and cultural factors i.e. the better medical
evolution - people lived longer causes the increasing of Elderly Tourists.

For tourism resource, there are now easy to access through the Natural, Cultural
Attractions. There are varieties of act'ivity, but the problems are lack of good public
transportations, still do not have the right personnel development to meet the needs of business
entrepreneurs, and no value chain of co-operation between tourism business networks. These

cause the high competition within the country and abroad.
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For the part of tourists’ behavior, both Thais and foreigners, are interested in Natural and
Cultural Attractions. Thais and foreigners are different in the habit of planning their journey,
finding information, and the purpose of their travelling. But they are similar in feeling
comfortable with the combined market of the products,, price, distributions, promotions, service-
providers, service-process which are in very good criteria.

Market Potential Development Plan should highlight on the availabilities and the
preparedness of upper northern as tourists destinations of the Elderly Tourists with a beautiful
fresh nature, various cultures to discover. The organizations should present the Natural and
Cultural Attractions, lifestyles, legendary, valuable religious places, history and archeology. The
activities which suitable for the Elderly Tourists are joining local tradition, culture, religious and
health care. The special cost to attract them to visit, discount for bulk purchase, direct distribution
channels and through travel agents. Marketing Promotions through advertisement and public
relations. Training to skills-improve service-providers on taking care the Elderly Tourists, foreign
language skills, how to provide tourist information, re-conditioning the physical of the Tourist
Attractions, improve other service-process to facilitate the Elderly on transportation, access to

town, information and security services.
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