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2) NUINUTLANANDS LUNITHRUIANAR

Arithmetic Mean

t-test ANOVA

3) nsAnaenlaime ine e uiunaniusiunaw

Arithmetic Mean

t-test ANOVA

4) AN UAZNIATLIAYUAINNLTUN 992 ALY

Arithmetic Mean

t-test ANOVA

5) N7atLAYUAINENLRANULIL A9 LATHRNLY WATHNETAINTIH

Arithmetic Mean

t-test ANOVA

6) PaziBAAANTANIAAINIINANNIDTN TS uaziuuaLiy

ANYANTOID NS

Arithmetic Mean

t-test ANOVA

FUARUN 3 NITINLEUNARA D (Product Planning)
pRp o v ~ o v 4
1) NN9FINLELNARA NTAUATIANDNELN LATAIN1TDAANTIABEINaH

Ug2ANTNIN

Arithmetic Mean

t-test ANOVA

2) NMNUATZEZAN IATNNTANUTLIAAIINEINITD LAZAINN

A v o a
AL TUNN9AHLU

Arithmetic Mean

t-test ANOVA

3) AFENBLINNINITUNNNITTANFURRIT DT b

Arithmetic Mean

t-test ANOVA
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4) ns W ANNIINH AN H9Ld e

Arithmetic Mean

t-test ANOVA

5) MINHENNANUIREY WU ANUIAINTTN BWAZNITHAR LA

NINENTF) ARG

Arithmetic Mean

t-test ANOVA

6) ANNHINY KATNIAULAYUAINELTUNI9EAUE

Arithmetic Mean

t-test ANOVA

7) NMINUUAAMANLR WATAINAINITOURINAAL U

Arithmetic Mean

t-test ANOVA

8) nathwmsguvizadariiuuan AR a1

Arithmetic Mean

t-test ANOVA

v T
TURBUN 4 VFINTINNIZLINNNT WATHARS DT (Product and
Process Engineering)

1) N1IFHARINLEUINRIATINN TR IR

Arithmetic Mean

t-test ANOVA

2) N138579ANIN AR UTAANNAINTOIBINTTLAUNTHAR WAL

=l al
AAAINANITON NN ATLIAE

Arithmetic Mean

t-test ANOVA

3) NINADBINARTUINUAULLL BAZTUINUNARDL

Arithmetic Mean

t-test ANOVA

4) NMINARRLNARNA TN Y Lazn1guen

Arithmetic Mean

t-test ANOVA

5) nsdadns waziani/asudayadiuaneeu

Arithmetic Mean

t-test ANOVA

6) AN UATNITATILAYWAINHLITINIIZ ALY

Arithmetic Mean

t-test ANOVA

£
o

7) naldnandulunisinfiuniy uazirsasiaginsnl

Arithmetic Mean

t-test ANOVA
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8) nsidaunwiasainnszuaunis il lunsesnuuy uay

NRULARA U

Arithmetic Mean

t-test ANOVA

TURBUN 5 N1INALDLAAA (Market Testing)
1) NMAUALNUNITARIA KATNGNANAT WIDNAEILEUNITATHY

9504

Arithmetic Mean

t-test ANOVA

2) s ldrnetinsduAagaulnanIsuanNand T LA

NAADI I

Arithmetic Mean

t-test ANOVA

3) 413U vevdiisinasensldauAn uariuualdsuns

NNIHANARINTURLAN

Arithmetic Mean

t-test ANOVA

4) nsvihdiayanlsainnismeaaunana llUiulgs waznisaiitu

9314

Arithmetic Mean

t-test ANOVA

5) AYINHN WATNITANLAUANELTNNIITALIG

Arithmetic Mean

t-test ANOVA

dupeui 6 NslaetnaniuTiasgnan (Market Launch)

1) N3UaasNARA D LT AN AU AN

Arithmetic Mean

t-test ANOVA

2) ANNUAINUAETSIULLLINNTIAANUUNE 1w NgldwTing

¥y !

MenslEFuANtiae Audanaing gAn

a

3 fAnlan

Arithmetic Mean

t-test ANOVA

3) NIRRT NNTAUETUNNTUE LATADANININNITAANA BENS

Yy & A o
STENINSIN NLﬂWmﬂWﬂmmu

Arithmetic Mean

t-test ANOVA

4) 3PHARA I RN 7D wNT e ReInane

Arithmetic Mean

t-test ANOVA

o o

3 FATAANHNATA (KPI) 289072 UIUNNTHRNIN N AR DT
Huuﬂx‘lﬁﬁuﬂﬂ?ﬁu (Financial Perspective)

1) manls (Profitability)

Arithmetic Mean

o 6

2) 4anNUBNNARATUT (Net sales)

Arithmetic Mean

T ¥ 14
% o v

3) :elfannnisdsednaasgnAn (Revenue from repeat order)

Arithmetic Mean
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%

4) ﬁQQLq@ﬁﬁwmﬂwu (Break Even time)

a a

Arithmetic Mean

5) NARALILNUNITANU (IRR/ROI)

Arithmetic Mean

NUNBIAUGNAN (Customer Perspective)

1) N13ABLFUNARTUTINIAUAMAIN (Quality Acceptance)

Arithmetic Mean

2) A usnalanasgnAn (Customer Satisfaction)

Arithmetic Mean

3) AVULLNPANAYBNARS U LN (Market Share)

Arithmetic Mean

4) AATRURIgNAT (Customer Order)

Arithmetic Mean

5) ARATUITANAINGNAT (Customer Return)

Arithmetic Mean

HNNBIMNAUNITUUN13Ne U (Internal Perspective)

1) HANAATAILITEN (Productivity)

Arithmetic Mean

o

2) nMeatunsatinnalfeuszunnnuua (Under budget)

Arithmetic Mean

3) U3u1UNNIWAR (Product Quantity)

Arithmetic Mean

4) FUNUNIINARFaNLNE (Cost per unit)

Arithmetic Mean

[} = % [ .
HUNDINWANUNTLIEUT WASWRNUN (Learning and Growth
Perspective)

1) Uszaunisal Lmzmiﬁﬂui (Experience and learning)

Arithmetic Mean

2) AuanlAzanN RN AU sauANNdN3a (success projects)

Arithmetic Mean

a %

3) AMUILIBINITILIN N1TAARTIANT ANDLAT (Initiation, License,

Patent)

Arithmetic Mean

% ! !

4) dpdavaagrnldanslunisAuadn wazdds Weuiuanlgans

v

yiviuA (Expenditure / Total Expense)

Arithmetic Mean

5) % NN9NMAAN I LKARATWA (Product Value %)

Arithmetic Mean

6) A luNTsLaatNRAiUITaIgRaA (Product launch

frequency)

Arithmetic Mean




