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The objectives of the study were to investigate 1) passengers’ personal factors of Royal
Orchid Plus Mileage Accumulation Project 2) passengers’ satisfaction of Royal Orchid Plus
Mileage Accumulation Project, and 3) the relationship between the personal factors and project
privilege, sales promotion reward, customers’ service and image of Royal Orchid Plus Mileage
Accumulation Project received by the passengers, and to compare the levels of satisfaction of
Royal Orchid Plus passengers. The questionnaire was used as the tool of dGata collection from
400 samples. The data were anaiyzed by SPSS for Windows in order to get percentage, mean
and chi-saquare.

The results of this study found that majority of respondents were females (54%) with
the ages of 30 — 34 years old (27%). They were graduates (62%) and worked in state enterprises
(36%). There incomes were 10,001 — 20,000 baht per month (29%). Their mileage accumulation
was between 3,001 — 4,000 miies (32%). Beside these, most of passengers (42%) were the
members of Royal Orchid Plus Mileage Accumulation project for 1 — 2 years.

Having considered the satisfaction of service users of Royal Orchid Mileage
Accumulation project in four aspects i.e., project right, sales promotion reward, customers’
service and image of Thai Airways, it was found that service users’ satisfaction of this project
was at high level overall. However satisfaction of image of Thai Airways was at the highest
level. The respective levels of satisfaction were sales promotion reward, and project right. The
hypothesis test found that the personal factors i.e., occupation, mileage accumulation and
duration of membership, that related to the levels of satisfaction of sales promotion reward were
of statistical significance of .05 level. The personal factors. i.e., education and occupation, that
related to the levels of satisfaction of customers’ service were at statistical significance of .05
level. In addition, the personal factors i.e., sex, age, occupation and duration of membership, that

related to the levels of satisfaction of image of Thai Airways were at statistical significance of .05

level.



