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The research was conducted for the following objectives : 1) to find out the
tourists’ satisfaction with the service of Wat Donwai Floating Market, 2) to learn about the
factors affecting the tourists' satisfaction with the service there, and 3) to use the
research results to set a plan to improve the service of Wat Donwai Floating Market.

This quartitative study collected the data from 174 tourists who visited Wat
Donwai Floating Market in Tambon Bangkrathuk, Samphran District, Nakhonprathom

Province.

Findings

The female tourists in the study outnumbered the male ones. They were more
than 40 years old. They held a Bachelor's degree. The majority were married. They
used to visit the floating market for at least 2-4 times.

1. The tourists ware found to be satisfied with the service of Donwai Floating
Market at a low level.

2. The factors influencing the tourists' satisfaction were age, social status,

education, income and experience in visiting the float market.

Recommendations

1. The tambon administration organization in Tambon Bangkrathuk and the Wat
Donwai committee should cooperate in administering and managing the floating market
and solving the problems concerning the marketplace, traffic in the floating market area,
services related to tourism in the floating market, and safety of the tourists.

2. The tambon administration organization and the Wat Donwai committee
should make sellers and community people realize the importance of tides, and of

keeping the community environment clean, as this benefits the community itself.



