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Abstract 222952

Brand, product, and Eco-packaging design for the community products were essential for
developing self-employment of disabled and disadvantaged communities. Therefore, the objectives
of this research were to study and design brand, products, ‘and packaging for the disabled and
disadvantaged communities. The methodology of this research was participatory action research
with the disabled and disadvantaged in 3 provinces as case studies. This research process consisted
of plan, action and observation, evaluation, and concluéion. The finding of this research has
revealed that the differentiation of community products and eco-packaging can create brand image

for the positioning and unique selling point for the community products effectively.








