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(Advertising) N1989LATNN19918 (Sales  Promotion) N1saanalaLAS (Direct Marketing)
N19Useandunus (Public Relations) NM19amAangsuLAL (Special Event) N34 ANANTINNNE
uEudnlan (In Store Retail) nsldnaninumiiude (Merchandising) 1333770u% (Packaging)

N5 A0ENINNTAANALLLIATLIINAS HULIAR 4 1/32n13 (Reus Tainessn, 2551,
U. 29)

1. NNSARANINNIAANALLILATLINAS %@fmm:‘ﬁmm%@mﬂunngﬂt,muﬁ WNZAN
fugnAnginuxng (IMC Coordinates all customer communication) Tagiszandn ypnaazas
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1.1 n19laenun (Advertising)

1.2 naanelagldnwiinenuang (Personal Selling)

1.3 N1989L4INN19218 (Sales Promotion)

1.4 n19UszanduWus (Public Relations)

1.5 nsna1alaams (Direct Marketing)

1.6 N1I9ANANITUNLAM (Special Marketing)

1.7 N139ALAASARAN (Displays)

1.8 n199nlEdgH (Showroom)

1.9 N199AAUTANTANIININIULRIAUAT (Demonstration Center)
1.10 N199AANNUN (Seminar)

1.11 N129ALNTIANIT (Exhibition)

1.12 n199nAuTHnoUsN (Training Center)

1.13 n9lHUINNT (Service)

1.14 n13ldniineu (Employee)

1.15 N19U993770u91 (Packaging)

1.16 N9 IFNUNIUULIBILEEN (Transit)

1.17 n3ld e ) (Signage)

118 nsldiedednansieansniedidnnsedind (Intemet)
1.19 ﬂﬁil%auﬁﬁLﬂuéﬂ (Merchandising)

1.20 N9 lH&NLNU (Licensing)

1.21 g#e (Manual)
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PNN 2.4
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111 Denis McQuail, McQuail's Mass Communication Theory, 3"ed., (Oxford London:

SAGE Publications, 1994), p. 282.
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